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Dmitry Greku, M. Sc., Editor and Publisher - BiziNet Magazine
Perceptions kill common sense, build wrong
opinions, cause a lot of unnecessary moves to
be taken and as a result, can bring a business
to failure. As someone pointed out to me many
years ago – “It’s a digital world out there!” This
is true, but we still work with people. It would
be amazing and easy to operate a business
if we could simply transfer all our duties and
responsibilities to Mr Digital and live happily
ever after. Fortunately, it’s not that simple.
People do business with people. Relationships
are personal – there’s nothing digital about
them.
Digital developments within the evolution of
mankind provided us with a set of new tools.
These tools made doing business faster, more
efficient and smarter. However, they haven’t
replaced relationships and trust.
For example, marketing is not just advertising
here and there. Marketing is a set of activities
which grow trust in you as a professional in your
field and bring your business closer to sales.
It’s easy to check if your marketing works –
just ask yourself a simple question “Is the trust
other businesses place in my brand and me
growing with the marketing I do?” Please make
sure you give yourself an honest answer.
Sometimes a simple idea leads to a great
development. I just received outstanding
feedback from one of our internal Marketing
Partners. A ‘Partner’ is a business who is a
Business Alliance Australia (BAA) Member who
also provides some of their resources for BAA’s
marketing campaigns. BAA staff do all the work
and the Partner benefits from a response on
the campaigns’ results. In this particular case,
the Partner’s old contacts were activated,
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started responding and becoming engaged.
New sales were generated with old clientele
who had not been active for quite some time.
At the moment, BiziNet is launching a new
service – BiziAppointments. BiziNet has a pool
of great professionals in multiple fields who
are always ready to help and provide muchneeded assistance. It all starts with a simple
question: “Do you need help?” The answer is:
“Our Experts can help”. BiziAppointments is
a lead-generating tool which brings together
BiziNet Experts and business people in need.
Any business in need choose where and when
they require assistance, then an Expert gets in
touch. This is a free service and an effective
vehicle to move our members and contributors
onto the front line in business development.
Digital instruments are developed by people,
so other people can get better and more
efficient access to people with knowledge.
Don’t digitise yourselves to the limit! Stay in
touch and grow vigorously. G

Cover Design:
Elvira Cherry
Executive Officer:
Daniel Moisyeyev
BiziNet Magazine is published by
BiziNet Pty Ltd
ABN: 76 620 577 184
www.bizinetmedia.com.au
Postal Address:
PO Box 7519 Baulkham Hills NSW 2153
Australia
Advertising Enquiries:
p | 1300 889 132 (Australia)
e | bizinet@bizinet.net.au
w | www.bizinet.net.au

Alliance & Media Partners

Copyright BiziNet Pty Ltd 2018.
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The opinions expressed in this journal do not necessarily reflect and
are not to be regarded as the official opinion of the editor, publisher or
their agents. All information contained within this journal is provided
for general information purposes only and on the understanding that
none of the content herein constitutes professional advice. The editor,
publisher or their agents accept no responsibility for any claim,
loss or damages arising out of or in connection with any materials
contained in this journal. Readers should not rely on the publications
in the journal and seek appropriate professional advice in respect of
their own circumstances.

Thank You to our Supporters
Platinum Member
Silver & Bronze Members
ANZ Norwest
Bright Accounting and Taxation Services

Gold Members

Business Turnaround Services Australia
Coleman Greig Lawyers
dVT Group
Greenwood Group Realtors
InvestAstute
MTM Legal
Pro IT
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Thorndale Foundation
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Introducing
Our Contributors

Bruce Gleeson

Steven Brown

Bruce Gleeson is a Registered
Liquidator and Registered
Bankruptcy Trustee with
approximately 20 years
experience in assisting SMEs
and individuals in financial
crisis. He is a Director of
Jones Partners Chartered
Accountants. As an Insolvency
Practitioner he believes it is vital
that stakeholders (particularly
directors and individuals) get
the right advice from qualified
professionals on the options
available to them. Bruce is
passionate to ensure that
directors / individuals throughout
the Greater Western Sydney
area have access to quality
advice and solutions.

Steven Brown founded Etienne
Lawyers in 2003. They are
best described as having an
‘International Reach with Small
Firm Personal Service’.

Bruce Gleeson
p | 02 9894 9966
www.jonespartners.net.au
jonespartners.bizinet.net.au

Steven Brown
p | 02 8845 2400
www.etiennelawyers.com
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With qualifications from Sydney
and Macquarie Universities,
Steven has gone on to have
over 30 years in the law. With his
own practice and a passion to
help others succeed, Steven is a
total professional, informing and
educating along the way.
Steven specialises in all aspects
of helping businesses to stay out
of trouble and grow. He enjoys
the cut and thrust of litigation
and is a balanced negotiator for
all alternative dispute resolution
methods.

etiennelawyers.bizinet.net.au
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Tim FosterGreenwood
Tim Foster-Greenwood has been
in Real estate since January
1982 – this is his 36th year of
service in the industry.
The first 20 years was in
industrial and commercial real
estate in Johannesburg South
Africa. He was educated at
Hilton College and then Natal
University where he completed
Business Commerce and
Masters in Accounting. After 10
years in Auditing, including 4
years with Deloitte, he started
looking for more challenges and
excitement.
In 2002 – he started a residential
development subsidiary under
the Starr Partners banner in
Kellyville and after 10 years with
them opened his own office
under the Greenwood Group
Realtors name.

Tim Foster-Greenwood
p | 02 9629 3500
www.greenwoodgroup.com.au
greenwood.bizinet.net.au

John Howard
John started his adult career in
the role of mechanical engineer.
The previous disciplines and
problem solving aspects of his
engineering career held him in
good stead to switch careers.
After hard study and practice
he set up his first business
‘Spreadsheet Modelling
Systems’, later expanding
into higher end Business
Intelligence with the new name
‘Smoothstream Business
Intelligence’, aimed at the SME
business sector.
With new invigorating passion
John is now challenging the
status quo of business software.

John Howard
p | 02 9871 4484
www.smoothstream.com.au
smoothstream.bizinet.com.au

Business
Alliance
CEO Lunch
When:

5 July 2018

12:00 - 3:00pm
Where:

The Hills Lodge

Business
Alliance
Coffee Morning
When:

17 July 2018

10:00 - 11:30pm
Where:

8 Hadenfeld Avenue,

Cumberland
Chamber
After Five
When:

31 July 2018

Where:

Smithfield RSL Club,

Cumberland Highway

Baulkham Hills

Macquarie University

Smithfield

Cost: $120

Cost: FREE

Cost: $45

bellavistabusinessalliance.com.au

www.businessalliance.com.au

www.cbchamber.com.au

Council's
Business Visits
Program
23 August

Program of events includes

The Business Visits Program

When:

offers businesses a FREE

9:00am - 5:00pm

visit with a member of

Where:

Council's Economic

Sydney

When:

Development team.

Cost: $395

Where:

www.thehills.nsw.gov.au

www.abf.events

www.abf.events

Primus Hotel

Luncheons, Networking &
Business Matching Functions.
31 October 2018
Sydney
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GREAT AUSTRALIAN PEOPLE

Angela Vithoulkas

from

Coffee to

CABINET

Angela inside Vivo cafe

by Ciaran O’Brien
From the time she could walk, Angela
Vithoulkas was destined to enter the business
game, catching her first shoplifter at just
three years old. Fast forward a few years, and
Vithoulkas still hasn’t taken her eyes off the
prize; taking care of business.
Vithoulkas is now a formidable and well
credentialed business champion, with a
growing awards cabinet, and a long list of
successful business ventures. As the director
of the Vivo Café group, Vithoulkas has,
along with her brother Con, taken control
of struggling businesses and turned them
around – time after time.
After almost 30 years of success in the
hospitality industry however, Angela has
now turned her hand to a more challenging
frontier; a political revolution. Angela has
formed a new political party, The Small
Business Party, which is going to initially
contest the NSW State election in 2019.
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Never one to come in under-prepared
however, Angela has spent the past 5 years on
the City of Sydney council as an independent
member. Over the past five years Vithoulkas
has been involved in a number of successful
initiatives and programs and has served on
the Economic Development Sub-Committee.
As the Deputy Chair of the Economic
Development Sub-Committee, Angela has
overseen great successes in the development
and implementation of some key economic
policy decisions. One area that has truly
benefited from her work is the tech and startup realm, one where Vithoulkas says “with
good economic and platform decisions,
Sydney can truly be a world class startup hub, developing ideas which impact all
people across the globe.”

nda Devine in
Angela and Mira h studio
ap
the DailyTelegr

With her successful re-election in 2016 as
an Independent councillor on a platform of
supporting small business, Angela began to
realise that businesses in Sydney, and greater
NSW were looking for someone to champion
their cause to Government. It was with this
re-election that Angela began to develop her
plan for The Small Business Party.
“One of the most frustrating things as a
small business owner, is seeing Government
make decisions that hurt people like me,
without even considering that hurt might
occur” says Vithoulkas. With over 700,000
small businesses in NSW, employing over
1.5million people, Angela thinks the time is
right to show the major political parties that
small business can no longer be ignored.
“The turning point for me politically came in
the 2016 election, people had come to me
for months to talk about policies that were
hurting them and their business in some way”
says Vithoulkas. One key policy decision
which started the influx of complaints was
the controversial CBD-Sydney East Light Rail
project.
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From the day the project began, Angela
has been an outspoken advocate for the
small businesses along the route, who were
destined to suffer. When asked about the
early days of the light rail project, Angela
tells me that “we had told them [Transport
for NSW] that this plan was going to have a
major effect on us – no one wanted to listen
however”. The message businesses and
residents were given was to “think about the

GREAT AUSTRALIAN PEOPLE
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uplift at the end – it’s short term pain, for long
term gain” says Vithoulkas.
‘As soon as the project began, and the buses
stopped coming down George street, we
knew we were in trouble” Vithoulkas says.
As Transport for NSW had made the decision
to stop the buses heading up George Street,
businesses were beginning to see a drop
in their trade. In some cases, Angela says,
“these people lost 90% of their revenue
overnight”.
Given her small business position on
council, and her outspoken opposition to
the project, Angela quickly became the
people’s champion on the Light Rail. From
her own business, Vivo Café at the corner
of King and George, Angela has led regular
meetings of stakeholders, hosted other
advocates like Alan Jones, and taunted the
NSW Government to make amends for their
decisions on this project.
“The Government and Transport [for NSW]
had been quiet on this project for a long time.
It wasn’t until we started uniting our voice and
getting the media involved that they started
to pay attention” Angela says. Vithoulkas
tells me that it is this unwillingness to listen
to the voters in NSW, particularly in small
business which frustrates her the most. “I told
Andrew [Constance] and Gladys [Berejiklian]
over and over again, how hard this was for
all of us. They promised me it would all be
worth it, and nothing changed, but as soon
as they get some negative media, they show
concern” Vithoulkas says.

Vithoulkas says now however that, “even with
everything happening, the damage clearly
laid out for them, Transport [for NSW] are still
not doing enough for these affected people.
Lots of businesses have already gone under,
and hundreds more are just clinging to life,
and the best the Government can offer is a
rental relief package which barely covers 3
months’ rent.”
With a class action suit now forming with
Vithoulkas at the core, Angela is confident
that “businesses will band together and take
their fight directly to the Government”. She
is saddened however that “no matter the
outcome or payments from the class action,
it won’t bring back those businesses that
have closed, the family homes already lost,
or the marriages that have already broken up”.
As we speak however, Angela is constantly
reminding me that the light rail project
is just one of many the Government has

committed to, without any consultation for
small businesses. “We have at the moment, a
Government that are so focused on spending
infrastructure money, that they are blind to
the damage it is doing – either that or they
are wilfully ignoring it” says Vithoulkas.
Across NSW, the Berejiklian Government
is spending billions upgrading roads,
tunnels, railways, and buildings. On each
of these projects, businesses and residents
are speaking out about the damages and
disappointment they are facing. Angela
says this is “part of a turning tide for NSW.
Every party swears they care about small
business first, yet none ever make decisions
supporting them. The Small Business Party
is here to do just that – listen to business and
then act for them and their families”.
Angela tells me of another project, on the
North Coast of NSW near Ballina, and one
which has small businesses at its core. The

Now that there is significant media attention
on the issue, and with the contract
consortium ALTRAC now engaged in legal
battles with the NSW Government, you
would be hard pressed to find someone in
NSW who doesn’t know about the project.
Angela m
e
Sydney C eting a local
BD newsa
gent
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Pacific Highway upgrade from Woolgoolga
to Ballina, which is part of a $4billion upgrade
plan. “Up there toward Ballina, there are 23
small businesses and their families, that are
owed $7.5million, because the Government
allowed them to get ripped off” says
Vithoulkas.

money to these companies, even though
they knew it wasn’t being paid down the
line. Now, there are businesses in financial
ruin, marriages have broken up, and Melinda
[Pavey] is still trying to pass the buck,
claiming its bad luck, but all part of business”
Vithoulkas claims.

“RMS [Roads and Maritime Service]
contracted this upgrade to a firm from QLD,
which then sub-contracted earthworks out
to another mob from QLD. These guys went
on to sub-contract their role to these 23
businesses, and then stopped paying them”
says Vithoulkas.

Angela tells me about the story of these
families, and unsurprisingly has a mountain
of information to substantiate her tale. The
ill-fated ‘Wave 5 Debacle’ as she calls it, is
another example of the Government not
taking the right steps to protect people when
undertaking contract negotiations. “Much
like the light rail, these families might have
been able to protect themselves if they had

“The hard part here is the Government had
oversight on this project, and kept handing
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any warning – or if the Government had done
the right thing from the beginning” says Ms
Vithoulkas.
It is stories like light rail, wave 5, and many
others that have cemented a key policy area
for Angela and the direction her new party is
taking in the political realm. “I am personally
looking to get into the NSW Upper House,
as I believe this is where I can have the most
impact in protecting NSW small businesses”
Angela says.
“One area that I feel I can make a huge
difference, is in stopping bad policy before it
happens – taking the small business concern
to the most influential table in NSW. With a
champion in the Legislative Council, I will
have the opportunity to directly influence
policy decisions, to be a check and balance
for the Government in ensuring that their
decisions don’t hurt small business” Ms
Vithoulkas says.
“All too often now we see Government
scrambling to compensate or support the
people they have failed; this is a terrible
business model. We should be making
contract and policy decisions at the
beginning which add contingency plans and
take into account all the impacts that might
occur as a result of a project.
Wouldn’t it be nice to hear in the news
for once, that Government was prepared
for, and did enough for those they ruin
day in and day out? That is my plan
with The Small Business Party – to be
a voice of conscience in Parliament,
and one that represents business as
an independent leader, and not one
trying to save my seat” Angela says.
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The 2015 NSW election saw a couple
of minor parties secure a seat in the
Legislative Council [Upper House in
NSW], and Vithoulkas is confident
she can do the same come March
23rd, 2019.
“There is space for a small
business party – I would even
say there is an appetite for one.
Small business is all too often
referred to as the engine room
of the Australian economy, but if
we were an engine we would be
well and truly out of warranty by
now.” Vithoulkas says.

GREAT AUSTRALIAN PEOPLE

Premiers, and their teams forget where it all
began – at the local grocer, the local chemist
or the local mechanic. Without small business
I wouldn’t be where I am today, and I will do
everything I can to make sure my family and
the next generation get their chance as well.”

Angela an
d
on the lig Alan Jones
ht rail rou
te

“Across NSW we are going to field a number
of candidates for both the lower and upper
houses. Small businesses are everywhere in
Australia, and there has never been a voice
to stand purely for them – until now” Angela
says.
“The NSW election will be just the beginning
for us, as we take our ideas and our passion
nationally, we hope to become a central point
of support for any small business owner.
We are out and about each day listening to
businesses about their issues and working on
ways to advocate for them.” Ms Vithoulkas
says.
The political landscape in Australia is an
interesting one at the moment, with Prime
Minister Turnbull recently recording the
longest streak of losing news polls [34],
surpassing that set by former Prime Minister
Gillard [33]. Increasingly across the country,
voters appear to have become tired of the
bickering and point-scoring which ultimately
leads us nowhere as a nation.

The Small Business Party is contesting the
2019 NSW State Election on the 23rd of
March 2019. For more information, head to
thesmallbusinessparty.com
with their motto “because small business
matters”, Angela and her team are poised to
become the only dedicated business voice in
politics.

Chris O’K
ee
light rail ro fe and Angela on
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Angela believes the next few months are
going to be vital for the party and for small
business as a whole. “I am committed to this
party and to all small business owners across
Australia. I will listen to anyone’s issue and
help wherever I can – anywhere in Australia”
Vithoulkas says.
Angela passionately says that “If small
business is the engine of the economy, then
we sure as hell better start taking care of it.
No car I have ever owned worked without
an engine, and our economy is the same.
Without small businesses, there would be
millions of Australians out of work, revenue
and taxes would be lower, and the country
would be even worse off than we already are.
All across the country our Government is
selling us out to big business and foreign
interests. The Prime Minister, the various

The next two months will be pivotal for the
Government and their Labor opponents
federally, as 5 by-elections take place
across the country. Their outcome may well
determine who the next Prime Minister is, a
result which will most certainly influence what
happens to businesses across the country.
As the major parties fight over company tax
cuts, income tax cuts, and the GST, little
concern is given to the small business sector.
Fundamentally the major parties cannot truly
represent small business, as we are but
a small (pun intended) part of the political
agenda. Like an old mom and pop corner
store, no-one realises they love us till we are
gone.
The Small Business Party seems like they
have the right ideas, and the right leader to
truly represent small business. In keeping
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Growing The Hills - Leadership
through Massive Change with
Dr Michelle Byrne
What does it mean to be Mayor in a time of enormous growth? Dr Michelle Byrne describes what it
takes to lead an organisation as large as Council and the complexities of providing for the future.

Dr Michelle Byrne has led a distinguished
career in both the public and private sectors.
She has approached all her roles with the
ethos of service, dedication and persistence.
Michelle was first elected to The Hills Shire
Council at the 2008 Local Government
elections and by 2011 had been elected
Deputy Mayor.
To this day, she remains the youngest ever
Mayor of The Hills Shire – a title she received
when she was elected Mayor in September
2012.
She was re-elected to the role of Deputy
Mayor in September 2014 following two
years as Mayor and, in 2017, Michelle was
officially elected as the first-ever popularly
elected Mayor.
Michelle is passionate about education
and life-long learning. She has attained
a doctorate in cancer research and a law
degree.
She is a strong supporter and Patron of The
Hills’ major cancer-awareness event – The
Hills Relay for Life.
Michelle is an active community advocate,
and is passionate about raising awareness
of Mental Health issues.
As Mayor, Michelle enjoys connecting with
the community, and her vision is to create
an excellent quality of life for those who live
in The Hills.

Q: We are living in a time in which Sydney is
experiencing massive growth. How is this
impacting your role as Mayor of one of our
fastest-growing Councils?

out what’s best for all residents, balancing
short-term pressures against the needs of
long-term residents who are going to live with
those decisions.

A: This is definitely one of the most exciting and
challenging times our Council has experienced.
We are growing at an incredible rate, and one
of the biggest infrastructure projects our Shire
has ever seen – the Sydney Metro Northwest –
is about to change the way we all live and work.

We need to manage our share of Sydney’s
growth by making the right decisions. This
means ensuring the right infrastructure is in
place, the right buildings are built and the right
services are delivered to get great outcomes
for all residents.

The role of Mayor is vast, and the challenges that
massive change brings requires unwavering
resolve and constant communication with the
community.

Q: How is The Hills working with neighbouring
Councils to achieve good outcomes for the
whole of Greater Sydney?

As leader, I need to ensure everyone
understands the big picture and we all remain
focussed on those things that will help
achieve our goals for building an exceptional
community for the future.
Our leadership team is committed to working
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A: The Hills has been identified as part of
the Central City District along with the City
of Parramatta, Blacktown and Cumberland
– and I recently met with Lucy Turnbull, the
Chief Commissioner of the Greater Sydney
Commission, and Sarah Hill the Chief Executive
Officer to discuss our role in implementing the
vison of the new District Plan.

I’ve also met with Mayors and General
Managers of the Councils that make up the
Central City District to discuss how the plan will
be carried out, opportunities for collaboration
and most importantly how critical transport
links can be secured.
Based on our record of significant contribution
to housing and jobs supply – along with the
arrival of the Sydney Metro Northwest – The
Hills is likely to meet and exceed the housing
and job numbers identified in the District Plan.

Q: How does leading a community differ to
leading a business?
A: The needs of any community are broad
and complex, but in essence managing a
community is not that different to managing a
business.
It’s all about setting the strategic direction of
the organisation, and ensuring everyone is
clear on that direction.
It’s about establishing processes and allocating
resources so we can carry out those strategic
directions.

We want to ensure they have homes they will
be proud to live in, parks, playgrounds and
services that meet their needs and a natural
environment they can enjoy. Council engages
with many people to carry out the detailed
planning that will help achieve this, and it’s
important that we stick to our plans.
As we grow, we know that rich opportunities
will open up for businesses. Massive growth
will create employment and bring new business
to the region.

And it’s about measuring progress to make sure
we are achieving our goals. Are we focussed
on the things we said we are going to do for the

Council wants to support this by creating an
environment where business can flourish.
Norwest Business Park is a classic example of
a built form that, with the arrival of the Sydney
Metro Northwest, will be an extremely desirable
place to work and do business.

Q: As Mayor, you are a ‘leader of leaders’ –
how do you keep everyone on task?

community, or are we bending to distractions
that keep us from delivering the big picture?

Q: What would be your one piece of advice to
local businesses?

A: Although there are many leaders at Council,
we are really just one big team. We have a team
of Councillors, a team of Executives and a team
of Council officers – but we are all working on
the same goals and we are all playing the same
game.

The removal of planning powers from Councils
is incredibly frustrating. Like any business we
want make good decisions that lead to great
outcomes, but imagine owning a business yet
having a stranger make all your big decisions?

A: Plan to take advantage of the opportunities
that our region’s massive growth will offer in
the future and if you’d like to understand more
about the region or the industry you’re working
in, we are here to help.

We will continue to proactively plan to
accommodate additional population and
support it with housing, infrastructure,
employment and recreation facilities to ensure
the Hills remains a premier destination to live,
work and be educated.

In everything we do, we aim to do our best for
the people we serve. We all understand there
will be competition for finite resources, and
leading our team to come up with balanced
decisions that meet the needs of as many
people as possible is my key focus.
Unfortunately, you can’t say yes to everyone
and when it comes to leading a community,
that’s the difficulty in roles like mine because
often opinions about what should happen are
quite diverse.

The introduction of Planning Panels
unfortunately means that the final decisionmaking about how our Shire will develop is
being made by people who don’t live here and
can never understand our local nuances and
needs.

Council's Economic Development Team
p | 02 9894 9966
e | business@thehills.nsw.gov.au
www.thehills.nsw.gov.au/business

Q: What are you plans to embrace growth in
the future?
A: We know we need to accommodate more
people, but we want do so in a way that makes
them proud to live here.
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Bruce Gleeson, FCA, FCPA, RITF
Principal, Jones Partners Insolvency &
Business Recovery

Loans versus Gifts Bankruptcy and Death
Why Should a Loan be Documented?
During the twenty-five (25) years experience and counting that I have had in administering bankruptcy
matters, the issues in identifying whether monies provided to a bankrupt by a family member or friend
are a loan or a gift will largely be determined by the facts and importantly documentation at hand
(collectively called the evidence). Much like watching a CSI program, the Bankruptcy Trustee will be
guided in making their decision with reference to the evidence.
In a bankruptcy matter that I am presently
administering, an issue arose where the
Bankrupt was claiming that his father was an
unsecured creditor of the Bankrupt Estate
for about $50,000. Whilst on the face of it,
that sounds straight forward, it was then
complicated by the following facts:

due to the bankruptcy he renounced his role
as Executor and his two remaining siblings
assumed the executorial role in a joint and
several capacity.
6. Such purported loan had not been disclosed
in the application for Probate.

1. The Bankrupt was declared bankrupt by
an Order made in the Federal Circuit Court of
Australia. His main liabilities related to unpaid
credit cards and tax debts.

9. In terms of dealing with the above, we
sought to determine:
a. Why the Bankrupt did not disclose the
amount asserted to be owed in his SOA? He
said that he didn’t expect his father to pass
away this early and that he wanted to “keep
it quiet” or just between the two of them
and further that he still intended to pay his
father back after discharge from bankruptcy
anyway.

2. The Bankrupt was a director of a number
of companies. These companies experienced
financial difficulties and were placed into
Liquidation.
3. The Bankrupt had not listed his father as a
creditor in the Statement of Affairs (“SOA”) when
submitted to me. The SOA is a document that
a bankrupt is required to complete and details
amongst other information, the bankrupt’s
assets and liabilities. Whilst this was not fatal, it
was an important factor in considering whether
the Bankrupt actually believed the monies
provided were a gift as opposed to a loan.
4. The father passed away shortly after the
bankruptcy commenced and the Bankrupt’s
mother had pre-deceased his father.
5. The Bankrupt was one of three siblings
named in the Will of the father as a beneficiary.
The main assets of the Deceased Estate of
the father were a residential property worth
about $650,000 and monies in a bank account
totalling about $20,000. Consequently,
the assets of the Deceased Estate totalled
$670,000 of which the Bankrupt Estate’s
share was one-third or approximately about
$223,000. The Bankrupt was initially the
Executor of the Deceased Estate, however
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8. During the course of the assets of the
Deceased Estate being realised, the Executors
also asserted that the Deceased Estate
was owed an amount of $50,000 from the
Bankrupt. The Executors were also seeking to
offset the amount asserted to be owed from
any distribution to the Bankrupt Estate under
Section 86 of the Act.

b. Why the amount indicated to be owing
wasn’t disclosed in the application for
Probate. We were informed that the Bankrupt
had not told his brothers about the amount
owed.
c. As the father was deceased we were not
able to corroborate any of the Bankrupt’s
version of events.
7. The Bankrupt Estate’s share in the Deceased
Estate arose by virtue of Section 116(1)(a) of the
Bankruptcy Act, 1966 (“the Act”) which says,
“all property that belonged to, or was vested
in, a bankrupt at the commencement of the
bankruptcy, or has been acquired or is acquired
by him or her, or has devolved or devolves on
him or her, after the commencement of the
bankruptcy and before his or her discharge".
As the father passed away after the
commencement of bankruptcy and before the
Bankrupt’s discharge it therefore becomes an
asset of the bankruptcy.

d. Of relevance was that further investigation
showed that the Bankrupt has been involved
in a company that had been placed into
external administration shortly after the
monies were provided. Consequently, a
concern we had was whether the monies
were provided to the company or the
Bankrupt directly. This is important because
if the monies had been provided to the
company, then the Deceased Estate needed
to look to the external administrators of the
company for any redress.

e. No bank records were able to be produced
by the Executors to show that the monies
were in fact paid directly to the Bankrupt.
Equally, the Bankrupt was not able to
produce documentation confirming that
the monies had been received into his bank
account. Even if however, such bank records
could have been provided, it still would not
have been definitive as to whether the monies
provided were a loan as opposed to a gift.
On this score, the Bankrupt confirmed that
there was never any formalisation by way of
a letter or agreement that the monies were to
be treated as a loan.
f. The above evidence led us to reject
the claim of the Deceased Estate in the
bankruptcy and therefore it will not receive
any dividend distribution. So, it isn’t an ideal
outcome for the family.
Some readers may think that the ability of
a bankrupt estate to have an interest in a
deceased estate to be unfair. Whilst this is
understandable, the Act under Section 116
does provide for it as at the commencement
of the bankruptcy and at any time before
the bankrupt is discharged from bankruptcy
(which is typically three (3) years from the
time their SOA is filed). It should be noted that
the reduction in the period of bankruptcy is
presently before the Senate whereby it is quite
likely to be reduced from 3 to 1 year (refer to my
previous articles).

The lack of documentation is critical if there is to
be a strong argument in support of the fact that
the monies provided were a loan as opposed
to a gift. Whilst this may sound obvious, it is
about ensuring that expectations are clear and
that there is an education process in advance
of such need. It doesn’t only absolutely clarify
the lender’s position in a bankruptcy scenario,
but also contemplates the case of relationship
breakdowns of family members – if it can’t
reasonably be concluded that it is a loan, then
it will be considered as part of the couple’s
assets and assessed accordingly for settlement
purposes. So, a loan document is vital as is
evidence that the monies have actually been
advanced and received. As to the precise form
such document should take, there are varied
opinions, however, it should at a minimum set
out the total monies advanced, term of the loan
(i.e. interest rate and period) and repayment
terms / schedule.
As we appear to be entering a period where
there may be increasing calls on parents for
funding (think pre-payment of school fees and
is it a loan or some part of a future inheritance),
we need to be prepared to properly discuss
it and document it. In certain situations, the
lenders may need to check with their financial
advisor about any other potential impacts.

In these circumstances, not only is there
no documentation about the loan/security
position, but just as importantly the parents
have absolutely no idea about the financial
position of their son/daughter/the business.
What happens if the business is already in a
precarious financial position when the monies
are advanced? Whilst some may conclude it
will go to them eventually anyway, given the
reasons mentioned above and with people
living longer it is equally important for us
to not leave parents potentially stranded in
circumstances that could otherwise be avoided
entirely or certainly significantly mitigated.
Whilst the main part of this article has discussed
the perils of loans and gifts in the context of
a bankruptcy, it is worthy of a much broader
discussion as noted and when the subject
comes up next within families we should not
shy away from having a sensible discussion
about it and how it all gets documented.
Jones Partners Insolvency &
Business Recovery
p | 02 9894 9966
e | bgleeson@jonespartners.net.au
b | www.brucegleeson.com.au
www.jonespartners.net.au

I have seen circumstances where parents
have agreed to provide a limited guarantee
secured against their home for borrowings of
their son/daughter for use in their business.

Promoting, connecting and advocating for the
business communities of Ryde,
Macquarie Park and surrounding regions

Riverside Business Chamber (formerly Ryde Business Forum and Ryde Macquarie Park Chamber
of Commerce) is the voice of business in Sydney’s northern districts.
As our region’s largest Chamber we can offer you more opportunities to meet with potential
business partners, strong advocacy to all three levels of government on vital issues such as
traffic and transport and other infrastructure, access to NSW Business Chamber products and
services and much more.
Our goal is to see your business grow. We know your share that goal. Join us and let’s work
together on success.

riversidechamber.com.au
BiziNet Magazine
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Steven Brown, B.Ec, LL.B, (Sydney), M.
App. Fin (Macquarie), FAICD, Accredited
Business Law Specialist, AIMM, FPIAA and
Chairman of Etienne Lawyers

Cryptocurrency for
the Beginner
Cryptocurrencies were created in 2009. The creator is unknown. They called themselves Satoshi
Nakamoto. (Nakamoto, Satoshi (31 October 2008) in a paper they wrote in 2014. "Bitcoin: A Peer-toPeer Electronic Cash System" (PDF). bitcoin.org. Archived(PDF) from the original on 20 March 2014.)
In that paper the creator provided to the world the source coded upon which all cryptocurrencies are
made.
The term cryptocurrency is generally used to
describe a digital asset in which encryption
techniques are used to regulate the generation
of additional units and verify transactions on
the blockchain.
Before cryptocurrencies, an online payment
had to go through a financial intermediary:
American Express, a Bank, PayPal.
Cryptocurrencies allow a peer-to-peer
transactions without the need of a financial
intermediary.

of payment systems? Should they adopt the
use of cryptocurrency? Should they regulate its
use? Should they be banned?
The Australian Government’s regulatory
agencies are grappling to answer these
questions.
Three examples are in the areas of money
laundering, issuing of cryptocurrency in
Australia and taxation. We will quickly look at
each of these.

Provided a person is willing to accept payment
by cryptocurrency a transaction can be
completed.

In April 2018, Digital Currency Exchanges
in Australia were regulated to adhere to
Australian Money Laundering and Counterterrorism financing obligations such as:

The first cryptocurrency was called Bitcoin.

•

The price of bitcoin skyrocketed into the
thousands in 2017.
•
Though each cryptocurrency transaction is
recorded in a public log, names of buyers and
sellers are never revealed. Only their wallet IDs.
While that keeps the users’ of cryptocurrency
transactions private, it also lets them buy or sell
anything without efficiently tracing it back to
them. Because of the anonymity, it has become
the currency of choice for people online buying
drugs or other illicit activities.
The challenge with cryptocurrency is that
it was designed to be anarchical. To be a
form of payment that supplanted the current
structure of currencies that are controlled by
governments. Because it was intended to be
outside of the current economic systems of the
world, the challenges with the use and future of
cryptocurrency arise.
How are governments to deal with something
designed to subvert their influence and control
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•
•

adopting and maintaining an AML/CTF
program to identify, mitigate and manage
money laundering and terrorism financing
risks
identifying and verifying the identities of
their customers
reporting to AUSTRAC suspicious
matters, and transactions involving
physical currency of $10,000 or more
keeping certain records for seven years.

Another example is the Australian Securities
and
Investment
Commission’s
(ASIC)
publication of its Information Sheet 225 on
“Initial Coin offerings and cryptocurrency”.
Information Sheet 225 gives guidance about
the potential application of the Corporations
Act 2001 (Corporations Act) to entities that
are considering raising funds through an
initial coin offering (ICO) and to other cryptocurrency or digital token (referred to as ‘cryptoasset’) businesses. In short, it treats ICO's as
a form of right known as "chose in action"
being of the nature of a share in a company.
By saying that a crypto-asset has the same
legal characterisation, as a share is not to say

cryptocurrencies are shares. What is said is
that crypto-assets have the same legal nature
as shares: Just as a car has the same legal
character as a cow.
The Australian Tax Office (ATO) has provided
guidance as to how it views cryptocurrencies
when used in Australia (see Tax Determinations
TD 2014/25 and TD 2014/26). Unsurprisingly
the ATO has a similar view to that of ASIC.
Cryptocurrency is neither money nor
Australian or foreign currency. The ATO puts
cryptocurrency in the case of property, being
an asset. A chose in action is an asset. Being
a form of asset cryptocurrencies will be treated
as assets for Capital Gains Tax purposes and
will be treated similarly for tax purposes. The
ATO has issued a paper to assist people using
cryptocurrencies. (See https://www.ato.gov.
au/General/Gen/Tax-treatment-of-cryptocurrencies-in-Australia---specifically-bitcoin/)
To illustrate how a Self Managed
Superannuation Fund (SMSF) could invest in
cryptocurrencies consider the following points:
1. SMSFs are not prohibited from investing in
cryptocurrencies, the investment must:
•
•
•

be allowed for under the fund’s trust deed
be in accordance with the fund’s
investment strategy
comply with SISA and SISR regulatory
requirements concerning investment
restrictions.

2. Cryptocurrencies, are CGT assets. A SMSF
may acquire, dispose of or invest in these as
they would in any other asset. When an SMSF
engages in these transactions it must comply
with the same regulatory requirements that
apply to investments in other assets.

3. Before investing in cryptocurrency, the
trustee and members of a SMSF need to
consider the level of risk of the investment.
Trustees and members may then review and
if necessary, update their fund’s investment
strategy to ensure the investment being
considered is permitted.
4. Trustees and members also need to ensure
that investments in cryptocurrency are allowed
under the SMSF’s deed.
5. The law requires trustees and members
to ensure their SMSF’s assets are held
separately from personal assets. An SMSF’s
cryptocurrency investments must be held
and managed separately from the personal or
business investments of trustees and members.
This includes ensuring the SMSF has clear
ownership of the cryptocurrency. Accordingly,
the fund must maintain and be able to provide
evidence of a separate cryptocurrency wallet
for the SMSF from that used by trustees and
members personally.
6. SMSFs must ensure their investments
in cryptocurrency are valued in accordance
with ATO valuation guidelines. The value in
Australian dollars will be the fair market value
which can be obtained from a reputable digital
currency exchange or website that publishes

its rates publicly.
The value of cryptocurrency can change
constantly. For the purpose of calculating
member balances at 30 June, the ATO will
accept the 30 June closing value published on
the website of a cryptocurrency exchange that
reports on historical cryptocurrency values.

Australia as seen above has begun to monitor
its use so that it can be taxed and to regulated
as an asset.

If you wish to have a smart contract for your
business Etienne Lawyers can help. Contact us
at www.etiennelawyers.com.au.

7. SMSF trustees and members are being
related parties of the fund. Being related parties
they cannot make in specie contributions or
other transfers of cryptocurrency to the fund.
8. Where a trustee or member satisfies a
condition of release, the SMSF can make an in
specie lump sum payment by way of transfer
of cryptocurrency. However, pension payments
must be made in cash.
9. Trustees and members will need to consider
the fund’s trust deed and any CGT implications
associated with the transfer of assets such as
cryptocurrency.

Etienne Lawyers
p | 02 8845 2400
e | sbrown@etiennelaw.com
www.etiennelawyers.com

The creation, trade and use of cryptocurrency
is growing quickly. While there is quick growth
the future of cryptocurrencies is uncertain.
Some see it as the future. Others are not so
certain. As with any asset, it can be regulated
and outlawed. China has banned its use.
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John Howard,
Founder, Smoothstream Business Intelligence

Can Data Analysis
Work for Small to
Medium Enterprises?
How can data analysis help small to medium-sized enterprises (SMEs)? Actually, many SME owners
would tell you they are too busy running their enterprises and don’t have much time for data analysis,
which has typically been time-consuming and costly operation.

With advances in business software
development, time consuming and costly need
not be the case.
What SME owners do want however, is to learn
how they can grow and improve their business.
Modern day analytics can provide extremely
compelling insight that can help enterprises,
especially SMEs, grow. Today, there are
infinite opportunities for an SME to easily use
data analysis to help them turn clients into
loyal advocates, to boost average revenue
sales and to run focused business strategies.
Today’s data-driven world means that SMEs
must keep up with corporate enterprises that
have access to vast resources as well as likesized competitors looking for ways to stay ahead
in the battle for customer sales and loyalty.
The great news is that today, SMEs can
take advantage of analytics like never
before to improve their revenue and profit
and establish a competitive edge while
staying on top of evolving client demands.
Many SME owners think data analysis
is too complicated or difficult to
understand.

though making a modest profit, the business
should have been doing so much better.
Applying a data integration and analytics
program to his accounting software, resulting
reports showed Year To Date visual graphics
and text results for:
Quotation success’ and failures by customer,
product, employee and referral source.
Revenue by customer, product, employee
and referral source.

Today’s business analytics are extremely easyto-use and can quickly provide enterprises with
meaningful and immediate insights.
For example, a supplier to the construction
industry, through checking the business
outcomes via their onboard accounting
software annual reports, determined that,
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What data analysis tools are available to
small enterprises with limited time and
budgets?
In the past, analytics solutions were designed
specifically for large organisations that could
afford customised data analysis programs.
So, accessibility by SMEs was not the norm.
That has changed significantly.

Profit by customer, product, employee and
referral source.

Not anymore!
Whereas this perception has been true
historically for most analytics offerings, things
have changed dramatically for the better.

button user screen that automatically
downloaded the accounting reports and
produced all reports in minutes.

Client Profit against Client Revenue.
(A surprising revelation came with this. The,
previously revered, two highest revenue
customers turned out to be low profit earners
and were close to breakeven through panic
discounting.)
Today’s solutions are built to be sophisticated
yet simple enough for any SME owner to use.
This being evidenced with the construction
supplier’s program.
A program that consisted of a simple three

Today’s technology can be utilized by SMEs
conveniently and affordably.
Even for large data sets, many modern-day
programs are available to SMEs and are, in
the main, very user friendly, cost effective, and
easy to install.
Research on programs such as, Billing and
Invoicing, Enterprise Resource Programming,
Customer Relationship Programming, Extract
Transform Load, Data Integration, Project
Management, Field Service, Help Desk &
Ticketing, Email Marketing, would tell you what
would suit your enterprise best.

• Delivering more
accurate and more
timely information
specific to your
business.

CUSTOMISED
ANALYTICS TAILORED
TO YOUR BUSINESS

• Improving efficiency
& productivity.
• A competitive
advantage which
pays for itself.

Business Analytics - Faster, Easier, Smarter

02 9871 4484
0419 424 968
smoothstream.com.au

For smaller, simpler needs the power of
the programming language Visual Basic
for Applications (VBA) should not be under
estimated.

those decisions, SMEs can be more effective
with the expenditures on operating costs
and marketing, which then results in higher
profitability.

This is the language that drives sophisticated
information automation of Microsoft’s Office
Packaged programs.

By way of example:

A package that, most likely, resides in your
network already.
How can SMEs use data analysis to
make the business more profitable?
Whereas business owners know their company
better than anyone else, there are certain
factors when it comes to consumer spending
and customer behaviour, that a business
decision maker may not be able to identify on
his or her own.
This is where data analysis comes in—by
helping SME owners better understand the
needs of their customers and employees,
they can influence customer behaviour
and employee performance to act more
strategically and profitably, and ultimately grow
their enterprises.

In the next article, we will advise how best to go
about choosing business software.
In the meantime, feel free to book a free 30
minute discover session with Smoothstream.

The previously mentioned supplier to the
construction industry, by refocussing on both
the sales effort and employee management:
Raised many B class clients to higher revenue
A class.
Spent less and, sometimes no effort, on C class
clients resulting in better revenue and profits
Identified and eradicated panic discounting
with resulting profits increase.

Smoothstream Business Intelligence
p | 02 9871 4484
e | john@smoothstream.com.au
www.smoothstream.com.au

Identified and worked on low profit products
and services.
Setting realistic and rewardable expectations
of employees resulted in improved employee
engagement with zero staff turnover since.
Proven benefits of SME’s embracing data
analytics further proves the adage:

Business Analytics - Faster, Easier, Smarter

If You Measure It, You Can Improve It.
By consistently using data analysis to make
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Is What You See What You Will Get?
As you scan through websites, Instagram
and pinterest in search of a special ring, the
sparkle jumps out from your phone – pages
and pages of beautiful rings. After days,
weeks and even months of searching, you
finally find one that seems perfect. But other
than what you see and really like - what do
you need to know?
You can prepare by sorting out a few things:
• Will it fit? What size do you need? Size
will depend not only upon the finger but also
on the width of the band. The wider the ring
– the tighter the ring will fit. You also need to
allow size for changing seasons. A ring that
fits perfectly in cooler temperatures may be
too tight in hot weather.
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• Can the ring be resized? If a ring has
gemstones half way or more around the
band, resizing will be difficult or impossible
and you may end up with a ring that cannot
be worn.

it is quite thick all around the band – will
it be too bulky and uncomfortable on the
hand? Will flat edges feel sharp compared
to softened edges? Will gemstones around
the band be irritable between fingers?

• Will the ring be worn next to another ring?
If so it will need to be designed to fit next to
the second ring and properly proportioned
to highlight and accompany rather than
overpower. The ring in the photo could be
too wide, not wide enough, too low or too
high, with gemstones that are too big or too
small, and a quality that may or may not
justify the price.

• Can you see more than one angle of
the ring that shows height, width, design
and quality? Rings can look similar from
one angle and quite different from another.
Different views of a ring tell you about how
a piece of jewellery is manufactured and
about the design. Are there parts of the
ring that are very fine and thin that may not
stand up over time?

• Will it be comfortable - whether or not
the ring will be worn alone on a finger? If

• What about quality? There are questions
to consider with the purchase of an

BiziNet LIFESTYLE
important piece of jewellery. Is the band
of a ring wide enough and thick enough to
withstand wear and tear? Is the strength of
the ring compromised with the metal cut
out inside the band? Are the claws made
with enough metal to tightly hold the size of
gemstones in the ring? Is the setting made
strong enough to last? Is the shape and
curve of the band comfortable and, if it will
sit against another ring, is it a perfect match
to the other ring?
Technology now offers the freedom to
search globally for a design that you love.
When you work with a quality manufacturing
jeweller, they can help you remove the
unknown, guide you so your choices will
reflect what you really want and work
closely with you to bring your ring to life –
so it suits you perfectly.
Sometimes though, it is something unique
that is on your mind. And it is an element
of originality that will never be found
somewhere else. Creative collaboration
with an experienced designer can take a
logo, a name, a piece of history, a story and
then capture and transform it into a physical
piece of Jewellery that holds precious
meaning for the recipient as well as for
the gift giver. A family ring, a 21st gift, a
corporate celebration, an anniversary. These
and many other important times in people’s
lives can be celebrated with jewellery that
will live on. Without doubt, this type of gift
calls for something special and quality that
lasts. Professional advice is always a good
place to start. Stop in and talk to your local
jeweller to explore the possibilities.

Make your appointment with Chris
Underwood – Master Jeweller, Registered
Valuer, Designer, Antique and Estate
Specialist – to discuss your precious
jewellery.
Designers
Master Jewellers
Valuations
Custom Crafted Jewellery
Consignment
Estate, Antique and Pre-Owned Specialists
Underwood Jewellers
Main Store: 28 Phillip Street, Parramatta
Tel: (02) 9689-1022
Shop 3063, 3rd floor
Westfield Parramatta Shopping Centre
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Tim Foster-Greenwood,
Greenwood Group Realtors

The Future is Tech for
Smart Homes
It is without doubt that Australians are an increasingly tech-savvy bunch, and we are forever on the
look out for the newest gadgets that will streamline and simplify daily life. One area this is becoming
more and more obvious, is our homes. Convenience, simplicity and wow factor design are all aspects
that we keep in mind when not just looking for new gadgets for our homes, but also when we are
looking at buying a new home.
So it comes as no surprise that developers
and builders are now incorporating these
technological advancements on a much larger
scale in to new homes. Imagine being on your
way home from work, opening your phone,
and turning on the lights you want, setting the
air conditioning to a comfortable temperature,
and having your favourite album playing as you
walk in the door.
With the idea of the smart home continuing
to grow in popularity, there has been a bit of
confusion around what a smart home actually
is. So, what makes a home smart?
Basically a smart home is one that is
equipped with network connected products
for controlling, automating and optimising
just about anything - from your lighting, home
heating, ventilation and air conditioning,
entertainment like TVs, Foxtel and networked
home audio (think your Spotify or iTunes
playlists), and complete security systems from an iPhone, iPad or Android device, and
it’s really cool to see in action!
These homes we are seeing are set up with
full smart hubs, ready to connect your Wi-Fi
router to, and be in complete, remote, control
of anything electrical. Add to these voice
assistants such as Google Home, Amazon
Alexa and Apple’s Siri, and you can start to turn
on the lights, record your favourite TV show or
pre-heat your oven at your vocal command.
Whilst all of this is impressive, and will certainly
create a talking point amongst friends and
family, the most integral area that technology
can play a part in, is in home security.
Installing one or even multiple security cameras
in your home has become much easier, and
can be done without skill or prior knowledge.
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With options that no longer require wiring from
point to point, you can purchase cameras off
the shelf, follow some simple step by step
instructions, and within minutes have the vision
appear on your phone and be relayed to the
cloud.
Also becoming increasingly popular are video
doorbells, that again, relay footage to your
phone, and with microphone and speaker
availability, allowing you to answer your door,
without even being at home.
Whether you are wanting to go all out and build
the smart home of the future, or just have a few
parts of your home automated, there are many
options and a level of technology available that
will suit every buyer.

At The Greenwood Group we are seeing an
increased number of “Smart Homes” coming
to the market, in both brand new builds, and
renovated beauties.

Greenwood Group Realtors
p | 02 9629 3500
www.greenwoodgroup.com.au

Dural - 50 Kenthurst Road

From $740,000

CHELSEA GARDENS – OVER 55’S Magnificent 2 Bedroom Apartments
REGISTERED AND READY TO MOVE IN - SELLING FAST!
•
•
•
•
•
•
•

Two bedrooms, two bathrooms, 1 garage, with option to purchase second garage.
Within 400 metres of ROUND CORNER shops, courtesy bus to shops twice per day.
Quality finishes throughout.
Three different floor plans to choose from.
Choice of ground floor or first floor, complete with lift access.
Bowling green, clubhouse and indoor pool in complex.
Full strata title - No exit fees or deferred management fees on re-sale.

TYPICAL APARTMENT GROUND
FLOOR PLAN
CHELSEA GARDENS

Display unit available - meet on site Saturday’s from midday until 12:45pm - follow the signs

Rouse Hill - 43 Worcester Road

Guide $899,990 - $985,000

CONVENIENCE LIKE NO OTHER!
Located right next door to the Rouse Hill Anglican College and within a stone’s throw of the new North West Rail Link (Tallawong Station), Rouse Hill
Town Centre, and multiple other amenities, these house and land packages are an absolute treat and will not last long.
• 67 lots available - choose your location!
• Prime location! Short distance to local schools, shops, new train line &
• 7 different house designs to fit multiple different block sizes - granny
other local transport options.
flat options also available.
• $2,000 deposit secures future value, balance of 10% deposit required
• 4 upgrade packages to each home - a level of luxury to fit your
on exchange!
budget, pricing from $7,990 to $19,990
• Estimated Completion Early 2019

For more information, please contact Greenwood Group Realtors on 9629 3500

58 Windsor Road, Kellyville, NSW 2155
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Robert Theodoridis,
Managing Director,
Sydney Electrical Contractors

FEATURE

Skilled Tradesman,
Not So Skilled Anymore?
When I first started my apprenticeship over 16 years ago I remember inspectors would constantly
review our work on completion to see if we had performed the work to the Australian Standards. Most
times there wouldn’t be an issue, however, sometimes from time-to-time they would give you a minor
defect notice to keep the company on its toes. Back then, almost every job got inspected as there
was a large number of inspectors who would cover all areas – now probably only 5 in 100 jobs get
inspected and that’s being generous.
It saddens me to see how much the whole
industry (electrical in particular) has lost its
way with the high quality and standards it
once had. I would like to speak on behalf of
all the good electricians who take pride in their
work and know when they go to bed at night
they have been fair in their dealings and given
the customer the best quality work possible.
To those who follow this principle and treat
every job like it's your own home – good on
you! I know many electricians who are great
at their job but unfortunately, I’ve seen many
who simply don’t cut it. I once approached
an electrician regarding his workmanship and
asked him “Would you wire your home this
way?”, he simply ignored me and said, “Time
is money”.
Some of the workmanship I have seen over
the last couple of years disappoints me to
think that most electricians call this ‘normal’.
This quality reflects on the individual and
company they work for and have the attitude
“She’ll be right mate” – in my opinion, this is not
acceptable. The electrical industry is a serious
trade that sometimes can be dangerous if not
done correctly due to the incompetence of an
individual. We recently saw a girl on the news
who suffered a serious electric shock just
by walking along the Sydney CBD footpath
adjacent to the ongoing works of the light
rail. The young girl felt a ‘pins and needles’
sensation and soon collapsed to the ground
with on-lookers unable to help as they also
received a shock as soon as they touched
her. After being treated and monitored in
hospital, the girl was very lucky to survive and
be released the next day. This most probably
could have been avoided if certain protocol
was followed.
For this reason, our industry has become a
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laughing stock and things need to change
through more consumer awareness. Before
you get anyone to start work in your home or
business ask them to give you a detailed quote
on exactly what work they will be conducting,
look at reviews, get them to take photos of the
work, check that their licences are valid and get
them to issue you a Certificate Of Compliance
on completion. I had one customer call me
to check if this ‘well known’ company had
completed the work as suggested on their
$11,000 invoice. After checking the roof cavity,
I was shocked to find that 80% of the work
hadn’t been completed and the client had been
taken for a ride as they already had made full
payment. This is an unfortunate scenario for
these people, however a massive lesson learnt
for future dealings with other tradesmen.

We keep hearing there is an industry shortage
on skilled tradesman and Sydney is struggling
to keep up with the demand. The ‘fastpaced’ struggle to keep up is then reflecting
on poor workmanship throughout Sydney
as companies push employees to the brink.
I encourage all apprentices who are currently
doing a trade to learn your craft well and not
take corners to meet a deadline. I encourage
my employees to take the extra 30 minutes
to do the job properly rather than going home
thinking I should have done it this way instead.
I personally don’t think we have a shortage of
skilled electricians, plumbers, carpenters, etc.
And if we do I strongly believe it’s because
most young adults are not being educated
the correct way. Cutting corners also means
having the capacity to cut on overall costs.
Please be aware that cheap isn’t always good.
Although price is a big factor in determining
who you choose. I encourage people to get 3-4
different quotes and compare before making a
final decision.
As the Western Sydney development boom
continues to thrive – let’s hope all tradesmen
keep on delivering what should be promise ‘Skilled Workmanship’.

Fair Trading NSW has just launched a new
portal where all Compliance Certificates will be
online and kept on file for several years. The
latest edition of the Electrical Wiring Rules has
also just been released with many changes
being added to the previous edition which
was released back in 2007. With these two in
full swing, all contractors should be practising
both regularly which also gives consumers
peace of mind they are dealing with reputable
businesses.

Sydney Electrical Contractors
p | 02 8007 7215
e | info@sec24hr.com.au
www.sec24hr.com.au

Macquarie Park
B U S I N E S S

PLATINUM MEMBER

A L L I A N C E

GOLD MEMBERS

BiziNet
Presents

Flexible Membership Options From $350+gst p.a.
Unique Membership Value
Variety of Events:
Traditional After Hours + Exclusive Private Boardroom Lunches
Guest Speaking Opportunities for Members

5 July 12.00pm

CEO Lunch with the Hills Shire Council

17 July 10.00am

Macquarie Park Coffee Morning

Ph: 1300 889 132
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TO REGISTER FOR EVENTS GO TO: www.businessalliance.com.au
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BUSINESS ADVICE

Roger Amir,
Director, Mitronics

Gain Control of Your Document
Workflow
In most businesses, the creation, handling, and storage of documents are processes that don’t
run nearly as smoothly as they should. Manual, paper-related tasks slow things down and cause
inefficiencies. Does your company suffer from workflow-related problems as a result of paper-heavy
business processes?
Document management offers many solutions
to tackle your paper problems head on. Since
every business is unique, it’s only natural that
every business needs a unique solution to
help them gain control of their workflows. A
document management workflow module
enables you to gain control of your workflows
by streamlining and tracking the flow of
documents through your business.
Workflow modules are customisable engines
that automatically move, copy, or delete
documents within a central repository based on
prearranged rules, while providing the essential
users immediate access to documents they
need. These tools are also flexible, allowing
administrators to makes changes to workflow
procedures on the fly. They improve efficiency
by automating the routing of documents
through your organisation, reducing holdups,
and increasing productivity. Documents are
moved electronically through your office
for review and approval, eliminating timeconsuming paper processes. This can be
especially valuable for large organisations or
companies with multiple offices or branches.
Document management workflow modules
enable your company to:
• Electronically move documents through your
organisation
• Reduce the amount of paper in your office
• Eliminate slowdowns and bottlenecks
• Simplify your review, feedback, approval,
and routing processes
• View real-time lists of tasks and deadlines
• Keep your team updated via regular status
reports
Document management workflow modules
increase productivity and the likelihood of
meeting deadlines, while reducing the amount
of manpower, time, and money it takes to get
a document from point A to Point B, while
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also increasing the security of your sensitive
data.

Contact Don Amir on 8878 1000 or email
damir@mitronics.com.au today, and book in a
free Health Check!.

Mitronics Corporation is Australia’s largest
vendor independent specialist of multifunction
devices, printers, and software solutions
designed to save time and increase productivity,
improving your bottom line. We are proudly
Australian owned and operating since 1994.
Through our tailored solutions we assist
companies with improving profitability with cost
reduction strategies, we help with the security
and privacy of their documents, we show them
how they can improve the productivity of their
employees, and through our new technology
systems we show them innovative ways that
they can achieve both revenue growth and
expense reduction.

Mitronics
p | 8878 1000
www.mitronics.com.au

Our Gift to You!
Purchase one of our state of the
art colour A3 MFPS and receive
your choice of one of our gifts!
Choose either:
Westfield Gift Card
(valued at $200)

•

•
•

HP Sprocket

Dinner at your favourite restaurant
(valued at $200)

Contact Don Amir on 8878 1000 or
email damir@mitronics.com.au
today!

BiziNet Magazine

* Terms & Conditions apply. Valid until the 15th of September 2018.
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Daniel Moisyeyev, B.IT
BiziNet Media

Digital Marketing for B2B is a
Difficult Affair
The digital marketing sector is a rapidly growing and evolving beast. The nature of technology is such
that virtually all new digital marketing developments, be they genuine opportunities or pointless fads,
are quickly taken up. One of the reasons for this is that a large portion of digital marketing systems
often come with a highly deceptive price tag - “FREE”. This attracts large number of hopefuls looking
to squeeze some new clients out of these systems.

It's a “digital world out there” ...
You will often hear funny statements thrown
around that all marketing is now “digital”.
Everything else is “out of date” and “behind the
times”. I have even heard “it's a digital world
out there” ....
The only real metric in business is ROI
If you were to do a thorough investigation and
dig up some facts and figures, you will find that
many companies do not get a good ROI from
their digital marketing efforts. While it's easy
to point out examples of how some big names
are highly successful with their social media
strategies that went viral (e.g. Tesla), their
concepts can not be easily implemented and
applied for smaller businesses. To add to the
complexity, the B2B marketing sector is in its
own category, and many digital strategies that
work for B2C simply do not apply here.
Social media marketing and B2B
The first and biggest elephant in the room
to get out of the way has to be social media
marketing. A small disclaimer: social media
platforms vary and offer different options
to market your products and services. The
statements in this article explore social media
marketing from an overall psychological point
of view.
I will be direct: social media marketing is just
about the biggest waste of time for B2B.
Virtually any other digital marketing channel is
more effective. Please don't let social media
“experts” fool you otherwise.
The primary appeal of social media marketing
is that it appears to be “free”. It isn't – your
time is also valuable. If you have the time to
sit all day to make promotional posts and
write articles nobody responds to… there is a
serious problem with your marketing strategy
(and business overall).
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The main issue with social media is that it
wasn't designed for outbound marketing.
Social media was a tool for people to connect
and keep in touch. Having grown up and using
social media platforms before they exploded in
popularity (I was on Myspace a while back…
the platform that pretty much kick-started the
craze), I was always well aware of the original
purpose. The whole social media marketing
concept was a later add-on and is regarded
as a nuisance by people that use social media
platforms for their original true purpose.
Would you like proof? Just have a look at the
amount of “likes” and comments photographs
of couples on vacations in exotic places
receive. Photos of parties, pictures of new
babies and new cars… these are the kinds
of posts that receive a lot of “likes”. Now look
at businesses posts. Not quite as popular...
even in groups specifically created to connect
business owners together.
Is there room for social media marketing?
Some B2C products and services may benefit
from paid advertising through some social
media networks, however the ROI can be
abysmal. Social media can be a viable tool to
keep in touch with your existing customers by
creating a dedicated page for your company
and making regular posts (email marketing or
a phone call is arguably more effective for this
purpose).
What is the bottom line? Ask yourself: Do you
own Tesla? Are you Elon Musk? Or, are you a
small business selling professional products
and services? If you are the latter, look
elsewhere for your digital marketing needs.
Websites, SEO and SEM
A high quality website with a good organic SEO
(Search Engine Optimisation) strategy is likely
the best investment a company can make to
improve digital presence.

Unfortunately, company pages on social media
platforms seem to have taken over dedicated
company websites. The reason is simple:
it's “free” to create a page on a social media
platform and you have to hire a professional
web developer to create a website.
Unlike social media pages and posts, websites
are very effective for generating new leads.
There are always potential customers out there
looking to buy your product and service via
search engines. The trick is to ensure these
potential customers end up on your website
– not your competitors'. This is where organic
SEO shines and can give your business a
competitive edge.
The process of gaining customers via organic
SEO isn't marketing. It is lead capture, which
is a strategy that will usually generate a higher
ROI than digital outbound marketing.
If you are a small business and you are offering
professional services or products (especially
niche industries), this is where all your digital
marketing budget needs to go. Don't attempt
to implement any other digital marketing
strategies before your website is up to scratch.
Email Marketing
Email marketing is an effective tool in the B2B
sector. If you have invested into a high quality
website, it is absolutely crucial that you also
offer a way for your clients and interested
parties to subscribe to an email marketing list.
Email blasts are a great option to announcing
new product and service offerings and other
updates.
If you are interested in web development and
digital marketing, please do not hesitate to
contact BiziNet Media.
BiziNet Media
p | 1300 889 132
e | daniel.moisyeyev@bizinetmedia.net.au
www.bizinetmedia.com.au
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notepads
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BiziNetwork
ACCOUNTING

INSOLVENCY

Bright Accounting and Taxation
02 8858 3242
33/9 Hoyle Ave
Castle Hill NSW 2154
www.brighttax.com.au

Jones Partners Insolvency &
Business Recovery 02 9894 9966
Suite 301, Level 3, 4 Columbia Ct,
Baulkham Hills NSW 2153
www.jonespartners.net.au

Business Turnaround Services
02 8226 8617
Level 26/1 Bligh Street
Sydney NSW 2000
www.businessturnaround.com.au

dVT Group
02 9033 3333
Level 3/95 Macquarie Street
Parramatta NSW 2150
www.dvtgroup.com.au

BANKING
ANZ
13 13 14
32 Lexington Deive
Baulkham Hills NSW 2153
www.anz.com.au

IT

NETWORK MARKETING

Amway Australia and New Zealand
02 9854 8120
Suite 301, 7-9 Irvine Place
Bella Vista NSW 2153
www.amway.com
PRINTING
BiziNet Printing
1300 889 132
Next Day Print
Order Online and Get Industry Prices
www.bizinetprinting.com.au

Pro IT Pty Limited
1300 727 553
12-18 Fairfield Street,
Fairfield East NSW 2165
www.proit.com.au

BUSINESS SUPPORT

Smoothstream Business
Intelligence
02 9871 4484
www.smoothstream.com.au

City of Ryde
02 9952 8222
1 Pope Street, Ryde NSW 2112
www.ryde.nsw.gov.au

JEWELLERS
Underwood Jewellers
02 9689 1022
28 Phillip Street
Parramatta NSW 2150
www.uj.com.au

The Hills Shire Council
02 9843 0324
Administration Centre, 3 Columbia
Court Baulkham Hills NSW 2153
www.thehills.nsw.gov.au

LAW

REAL ESTATE
Greenwood Group Realtors
0438 293 008
PO Box 678
Kellyville NSW 2155
www.greenwoodgroup.com.au
VENUES

CHARITY
Etienne Lawyers
02 8845 2400
Level 57 MLC Centre, 19-29 Martin
Place Sydney NSW
www.etiennelawyers.com

Thorndale Foundation
02 9912 7800
www.thorndale.com.au

Coleman Greig Lawyers
02 9895 9200
Level 11, 100 George Street, Cnr
Smith Street Parramatta NSW 2150
www.colemangreig.com.au

ELECTRICAL SERVICES
Sydney Electrical Contractors
02 8007 7215
PO Box 85
Northmead NSW 2152
www.sec24hr.com.au

MTM Legal
02 9252 8824
PO Box R1866 Royal Exchange
Circular Quay 1225
www.mtmlegal.com.au

INVESTMENT
InvestAstute
0414 300 151
L13, 80 Main St
North Sydney NSW 2060

Cropley House
02 9686 7775
84 Watkins Rd
Baulkham Hills NSW 2153
www.cropleyhouse.com
WEB DESIGN
BiziNet Pty Ltd
1300 889 132
PO Box 7519
Baulkham Hills NSW 2153
www.bizinetmedia.com.au

List Your Business in
BiziNet Magazine

1300 889 132
www.bizinet.net.au
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Your flyers personally delivered to every
Office Reception Desk in Norwest Business Park
and Macquarie Business Park
+ Lane Cove West
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$480 + GST per run
($450 + GST per additional flyer)
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