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Simply scan the QR code and download the Qoin wallet from the
App Store or Google Play.
Create your free merchant account now and discover why more
than 33,000 businesses have already joined the Qoin community.
With zero entry costs and zero transaction fees, Qoin offers
merchants and consumers an innovative and secure way to
connect and interact.
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BE PART OF WHERE
THE WORLD IS GOING

In our ever-changing world, imagine how empowering it would
be to take control of your finances and discover the
latest trend in buying, selling and saving.
Qoin digital currency will open an exciting new world for you.
It is innovative, progressive and easily transactional.
Be part of where the world is going and discover
a completely new way to shop.
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Introducing
Our Contributors

Bruce Gleeson

Paul Sweeney

Grace Wong

Paul McKenzie

Bruce Gleeson is a Registered
Liquidator and Registered
Bankruptcy Trustee with
approximately 20 years
experience in assisting SMEs
and individuals in financial
crisis. He is a Director of Jones
Partners Chartered Accountants.

Managing Director Paul
Sweeney launched Pretium
Solutions after a long and
successful career in accounting
and business advisory. For
Paul, the driving force behind
the creation of Pretium
Solutions was to make highend, proactive, directed and
value-based advisory services
available to small to medium
businesses.

Grace Wong is a veteran
technology management
professional with 25 years of
extensive experience across the
software engineering industry.

Paul McKenzie is the Principal
of ABS Conveyancing & Realty
Valuations based in York
Street Sydney. He spent the
last 25 years in the property
industry handling property
valuations, commercial property
management and leasing.
He is also a conveyancing
law graduate from Macquarie
University and has spent the
last 10 to 12 years dealing with
conveyancing and property law
matters.

As an Insolvency Practitioner
he believes it is vital that
stakeholders (particularly
directors and individuals) get
the right advice from qualified
professionals on the options
available to them. Bruce is
passionate to ensure that
directors / individuals throughout
the Greater Western Sydney
area have access to quality
advice and solutions.

Bruce Gleeson
p | 02 9894 9966
www.jonespartners.net.au
jonespartners.bizinet.net.au
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Paul brings to the table
decades of experience as a
highly qualified accountant and
business advisor at every level
of business. Through consulting,
coaching and on-the-ground
training and operations, his
focus is on unlocking the
untapped potential for greater
profitability. Paul’s qualifications
allow him to pair strategic advice
with an advanced understanding
of taxation and compliance
matters.

Paul Sweeney
p | 02 9135 8450
www.pretiumsolutions.com.au
pretiumsolutions.bizinet.net.au
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After initial roles as a network
engineer, she embarked on
her international journey in
1997. Following work in New
York, Grace took up a role in
application support for one of
the largest American investment
banks in Singapore. Returning
to Sydney in 2003, she gained
invaluable expertise over 13
years as a senior support
engineer with a major software
company. Passionate about
helping others set up and use
their own apps, Grace founded
Connect Mobile Apps.

From his experiences, Paul
has written a book soon to
be published - Property &
Conveyancing Made Easy. He
has been a guest at a number
of property & conveyancing
seminars, as well as on radio
and podcast television. During
2019, he has won a number of
awards.

Grace Wong
p | 1300 718 839
connectmobileapps.com.au

Paul McKenzie
p | 1300 037 057
www.absgroup.net.au

connectmobileapps.bizinet.net.au

absconveyancing.bizinet.net.au

DIGITAL SOLUTIONS
FOR SMALL AND
MEDIUM BUSINESSES

2000+
Attendees

19–20 OCTOBER 2021
ICC, SYDNEY

80+
Solution
providers

n Visit an exhibition showcasing the
latest technologies from dedicated
SMB solution providers.
n Immerse yourself in technology
solutions including Cloud,
SAAS (Marketing, Sales Finance),
Cyber Security, AI, Automation,
Consultancy & Communications.
n Hear from the industry leaders
in the conference about how to
grow your business.

40+

n Network with peers at the only
event for SMBs in Sydney.

Speakers

Register for free at www.smb-digital.com.au
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Billson

Australian Small Business and
Family Enterprise Ombudsman
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Putting Wind
in SME Sails
Bruce Billson began his appointment as
Australian Small Business and Family
Enterprise Ombudsman in March 2021.
As a member of the Australian House of
Representatives from 1996 to 2016, Bruce
was active in roles connected to business
and the economy. These included Shadow
Minister for Broadband, Communications
and the Digital Economy; Shadow Minister
for Sustainable Development and Cities;
and Shadow Minister for Small Business,
Competition Policy and Consumer Affairs.
After the 2013 election he became Minister
for Small Business. He retired from politics in
2016 and held board roles with the Franchise
Council of Australia and Judo Capital.
BiziNet Media sat down with Bruce to
discuss his interest in assisting small and
family businesses, and the future in his role
as Australian Small Business and Family
Enterprise Ombudsman (ASBFEO).

Interest in helping businesses
Throughout his public life, Bruce has been
interested in the vital role that SMEs play in
the Australian economy and the challenges
that they face. He says, “My interest came
about through the recognition through my
own life journey and also in my early years
in public life that small business and family
enterprises were bringing vital energy and
opportunities to the community that I was a
part of. It’s been very much a part of me and
run through my veins for my adult life.”
His experience gave him an admiration for
small and family businesses, and he says,
“I wanted to do something that was to try
to remove the headwinds and unnecessary
roadblocks, and help enterprising people
achieve their objectives because that was
good for the community, good for the
economy and good for the livelihoods of the
people that relied on them.”

As Minster for Small Business, Bruce was
instrumental in passing the Australian Small
Business and Family Enterprise Ombudsman
Bill 2015 which set up and defined the
activities of the ASBFEO.
The Role of the ASBFEO
The Australian Small Business and Family
Enterprise Ombudsman focuses on three
areas:
• Being a concierge for dispute resolution
• Informing government in making policy
and program decision
• Advocating for small and family
businesses.
In explaining the dispute resolution role,
he says, “We use the word concierge quite
consciously. There's some dispute resolution
processes that we have a direct role in,
whether it's administering mediation for

BiziNetTM Magazine
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some of the industry codes or it's something
involving a business that trades across
borders and, therefore, state-based small
business commissioners who we work very
collaboratively with. It might be beyond their
scope and we can provide some help there.
It may even be with government and how do
you navigate that.

“We might be able to provide some direct
insights from our experience or be able to
introduce policymakers to those bodies
and industry players, and small business
owners and leaders, who can give those
policymakers the insights to make the best
possible decisions.”

“Our office has some direct roles and some
tools to encourage early dispute resolution.
That's a key part of our work and part of
what we call our assistance function. If
we're not able to provide the best support,
we can connect people with those that are
better placed than we are. For instance, if
it's a financial services matter, then AFCA
(Australian Financial Complaints Authority) is
the right place for that.”

On advocating for the role small and family
businesses play, Bruce says, “We are
storytellers. We bring to life the practical
experience, the evidence of small
business people, and enterprising
men and women in family businesses
so that the policymakers, decision
makers and the broader public
understand
the
challenges,
contributions, opportunities and
upsides of being involved in
small and family businesses.”

Regarding the Ombudsman’s role in
policy development, Bruce says, “Often,
government departments didn't have strong
connections, good consultation mechanisms,
and ways of getting practical field evidence
from people living and breathing the policy
area that they're contemplating to feed into
their decision making to ensure it’s as good a
step as it can be.”

Bruce notes that he would
like to see more people
considering
becoming
entrepreneurs and being
attracted to the idea of
shaping and running and
growing a small business.
“We'll be able to do that
by making Australia the
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best place to start and grow a business.
Our advocacy role is to define what that
looks like, to identify those unnecessary
headwinds or needless obstacles. Here's an
opportunity to do something practical that
will be supportive of our national interest, as
well as those enterprising men and women.
There are challenges in Australia, but it’s
probably already the easiest place to do
business, especially to start a business.”
Raising the image and prospects
for Australian small business
While there are many positives about doing
business in Australia, Bruce sees
that there’s more to be
done to help

SME ADVOCATE

and the economy. That's a big responsibility.
And that's why I think my role is to help make
that responsibility as doable as it can be.”
He also believes that entrepreneurship will
continue to play a crucial role in the future
economic development of Australia.
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businesses access equity finance to scale
up. “I've met many entrepreneurs who's felt
the need to travel to the west coast of the
United States to get the funding that they feel
they need to get the uplift to take a great idea
and scale it and bring their entrepreneurial
vision to life. They often say it's a bit hard
doing that here,” he says.
“Well, maybe that's an opportunity for us,
and I've seen some government initiatives
around the Growth Fund and other initiatives
that are aimed at that goal. Maybe we can
bring some really crystallised thoughts about
how to make those program initiatives work
the best they possibly can.”
Another challenge is getting more people
interested in starting businesses. As Bruce
notes, “I’ve been to many a graduation
ceremony and I would have liked to have
heard more young people saying, ‘My
aspiration is to be a business owner. I want to
be an entrepreneur. I want

to create opportunities for myself and others.
To write my own chapter have a purposeful
contribution through my adult life.’ In your
own business, you can do all of those things,
yet that wasn't an instinctive response in
many cases.”
Bruce understands the type of person it takes
to start and run a business. “It’s not for the
faint hearted – it's for the courageous. It's for
those that have self-belief and a clear sense
of their capacity to contribute not only to
their own livelihood, but to that of others and
the community that they are
a part of

“For our future, we need to find new ways
of creating wealth and opportunity so that
we can pass on a better living standard
than we enjoy now to the next generation.
That's going to require some clever people
coming up with new ways of creating wealth
and prosperity. For these people, shouldn't
we be wanting to put wind in their sails?
Shouldn't we want the wind at their back
rather than in their face uphill?”
“I think that there's a contribution we can all
make there. But it builds on believing in the
importance of enterprising men and women
in small business and family enterprises, and
the central role they play in our national story
and our national opportunities. That's why
I'm excited about my role.”
Focus on supporting small
business through local procurement
As a result of the COVID-19 pandemic, there’s
a growing focus on supporting Australianbased suppliers. Bruce says he’s noticed a
more sophisticated appreciation that
value is
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actually road test what you're thinking about
– think out loud with the people that live and
breathe it.’”
“When you're thinking about a new
regulation or a new policy measure, it's so
easy to consult with the big end of town. But
when there are tens of thousands of small
businesses affected by that, how are you
tapping into their wisdom? How do you factor
their perspective into your policymaking?”

more than price and a growing focus on
sourcing products and services locally.
“There are multiplier benefits from local
procurement and support with local content
on major projects, whether they be military or
infrastructure projects,” he says.
“So, I think there's a realisation that the
domestic supply chain capability is a real
important aspect of sovereignty that you need
to make sure you have under your influence
in your ecosystem. You need critical supply
chain capabilities to keep the economy
ticking over, so I think there's been a gradual
awakening. It's not quite as mandated as
you'll see in some other countries, but I think
there's a shift there.”
Bruce notes that small and family businesses
can find it challenging to compete with bigger
businesses when it comes to government
procurement.
“Most small businesses I speak with are not
wanting a free ride – they just want a fair
chance to compete for the work. So one
of the things that we've put some time and
energy into, and I will continue to do so, is
around government procurement.”
“It's one thing to say Australian small
business and family enterprises are welcome
to compete for procurement opportunities
from government. But if the systems to
select them are so overwhelming that you
need to be an enormous company with all
sorts of specialist government relations
expertise to have a chance to win that work,
then we still have some work to do to make
sure that procurement is small business
friendly and that there's every opportunity
for small businesses and family enterprises
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to deliver what's required and demonstrate
good value.”
Improving input for policy decisions
One of the core aims of the ASBFEO is to
enable policymakers to understand the
experiences and needs of small and family
businesses. As Bruce says, “There were
decisions being made that might have made
perfect sense in Canberra but made much
less sense out in the main streets, industrial
estates, and those areas where enterprising
men and women were trying to create
opportunities for themselves and others.
Senior bureaucrats recognised they didn't
have deep connections in the small business
community and we're essentially saying, ‘We
can be the dating service so that you can

“I always used to say I'd like to think
government did its policy work from the
ground up – thought about the impact and
the plight of small business and family
enterprises first and got that right – because
I'm sure the big corporations will be able to
navigate whatever you know the outcome is.
They have the resources to do that. When
creating policy, start with small business and
family enterprises, not the big businesses.
Many policies are created with big business
in mind. Then we try to and adapt it to a small
business, as if it's some shrink-wrapped
version of a big business. That's not the
case.”
Post-pandemic outlook for 2021
Bruce notes the positives as business
recovery, but ongoing challenges remain as
a result of the COVID-19 pandemic.

SME ADVOCATE

“It's very encouraging to
see how many businesses
have come back, often not
in the same shape or to the
same degree, but they’re up
and about again,” he says.
“If you look at indicators
like deferred loan payments,
they really have reduced
dramatically, so there's a lot of
businesses that are back that
are active. They may not all be
at the same scale that they were
at previously, as customers are
behaving a little bit differently.”
“There are parts of the economy
that have to wait for international
travel to return. It may be in CBDs
that don't have the foot traffic that
used to be there. Maybe they’re
in the function and events industry
where some of the restrictions are
really impacting them, and there's
a need for some tailored thinking
about those particular segments.
But economy wide, there are some
encouraging signs. Some businesses
have turned the corner, but the
headwinds are still very real for some
and we need to understand that.”
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Publisher’s Guest

Clr Frank De Masi was elected to The Hills
Shire Council in 2017 representing Central
Ward.
Clr De Masi is also a local business owner
and operates two Australia Post Licensed
Post Offices located at Kellyville and
Stanhope Gardens. Clr De Masi brings much
needed business skills and is a big supporter
of SMEs in The Hills Shire.
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Clr Frank De Masi
The Hills Shire is a 30-minute Economy

establish a National or International Business.
DG: What about the 30-minute Economy?

DG: Frank, in your opinion, what Drives
Business in The Hills?

DG: Where are the Strategic Business
Centres in The Hills?

FD: The demographics in The Hills Shire
show the population booming with a current
population of 170,000 to reach an estimate
of 290,000 in 2036. As our population grows
so does the demand for housing, which is
expecting to see an increase in the number
of dwellings of 38,000 by 2036 in our growth
corridor release area of North Kellyville,
Box Hill and the Gables, and renewal areas
adjacent to the Sydney Metro stations. As
the population increases so will demand for
employment – this will mirror employment
growth in The Hills Shire as business will see
The Hills Shire as an opportunity.

FD: Council’s three Strategic Centres including Norwest Business Park, Caste Hill
Trading Zone and Rouse Hill Town Centre
will be the cornerstone of jobs growth in the
Hills over the next five years. The planned
employment growth at the proposed Box Hill
Business Park and Annangrove Employment
Land will see approximately 28,000 jobs
created. Land has already been zoned for
business use.

DG: What is the expected Job Growth?
FD: The Hills Shire is currently home to
20,000 businesses that create approximately
64,000 local jobs. As the Shire’s population
increases, the aim is to maintain the current
ration of jobs per resident. This equates to 8
local jobs for every 10 working residents. For
this result to occur we need to protect the
existing and planned business and industrial
land to enable the framework to create
50,000 additional jobs by 2036.
DG: How will Council help create job
opportunities?
FD: Council wants to work with business and
industry to attract new investment so that
more residents can work close to home to
meet the demand of a growing population in
The Hills. This can be achieved by working
with Businesses and Industries that match
the skills of residents, discourage the
conversion of employment land and support
industries which that have been identified
that create jobs, such as the Health Precinct
in The Hills. Council has worked hard to
attract a University for The Hills and there are
many opportunities presenting that can see
this goal achieved.

DG: Why should setting up a Business in
The Hills be the first Choice?
FD: The Greater Sydney Commission,
has identified Norwest Business Park
as a strategic Centre within its Central
District Plan. This covers an area from Old
Windsor Road right through to the Castle
Hill Trading Zone located at the other side of
Windsor Road. This area expects to deliver
approximately 20,600 extra jobs by 2036,
and we are currently on track to achieving
this target.
Norwest Business Park is an extremely
attractive prospect for Business to set up
in The Hills, with two Metro Stations that
service the Business Park, fast access to
North and South of the State and the Sydney
Metro area through the M7, M2 Motorways
that interconnect to other Motorways that
service the rest of the metropolitan area and
the North and South Regions of NSW.
The New Sydney West Nancy Bird Walton
Airport at Badgery’s Creek and the
Aerotropolis that is planned adjacent to the
new airport will see direct Motorway Links to
the Airport and a high chance of the Metro
connected between Tallawong and St Marys
Station now that the link to build a Metro
Line from the Airport to St Marys Station has
been announced. All this combined will see
Norwest Business Park as the ideal place to

FD: Having these vital connections will
provide residents of The Hills Shire, Business
Owners and Employees access to more jobs,
education facilities and a direct link to the new
Western Sydney Airport and Aerotropolis and
to other regions in the State.
This will also achieve the Greater Sydney
Commission’s 30-minute Economy coming to
fruition. The 30-minute Economy it part of the
Commissions Visionary Plan – A Metropolis
of Three Cities that sees residents living and
working within a 30-minute Economy.
DG: Frank, would you like to put your
business hat on and tell us about your
recent appointment as a Local Business
Partner Australia Post? What can you
bring to the Business Community with this
new and exciting development?
FD: Australia Post has identified business
partners who are at your local post office as
part of the Local Business Partner program
who work closely with SMEs to provide
ecommerce and logistic solutions at selected
Post Offices across Australia. As a local
business partner and dealing directly with
local business customers, we are always
aiming to provide business customers
options, to send items on time and intact,
offering speed, reliability and savings on
freight.
DG: What about your charity work?
FD: For the past 10 Years I have been the
Chairman of the Salvation Red Shield Appeal
in the Hills. I have had a close association with
the Salvation Army. Prior to this appointment
my family and I always volunteered by door
knocking and collecting for the Salvation
Army. With all the natural disasters and the
COVID pandemic in addition to helping all
those in need, homeless, addictions and
those who are down and out, the Salvation
Army is always there and I am committed to
be there for them so they can continue doing
the great work they do in our community.
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Bruce Gleeson, FCA, FCPA, RITF &
Mark Marlow, RITM, FIPA,
Jones Partners Insolvency & Restructuring

Bankruptcy is a
Word Not a Sentence
Bankruptcy is a word, not a sentence. But it is also how the word is interpreted and explained that
remains critical so that a fresh start and a focus on the future can begin.
Individuals in financial distress do not come
running excitedly to us to enter into voluntary
bankruptcy. However, nor do most people
go running excitedly to the Dentist when
they have a tooth ache. However, in certain
circumstances and upon being fully informed,
voluntary bankruptcy typically provides a
solution to what is often an intractable or near
intractable position for the individual which
has also caused significant stress and anxiety.
Entering into voluntary bankruptcy draws a line
in the sand that allows the individual to start
afresh and look forward to each day again.
Working with a registered trustee such as us
with decades of practical experience that take
the time to:
•
•
•

properly listen and understand the
individual’s position;
advise on the best option to deal with the
financial position; and
provide proper and transparent guidance
regarding the individual’s pathway out of
financial difficulties to enable them to reset
their financial health;

the solution, not always, but often is to enter
into voluntary bankruptcy.
The Federal Government Body that administers
and regulates personal insolvency in Australia,
the Australian Financial Security Authority
(AFSA) defines bankruptcy as “a legal process
where you are declared unable to pay your
debts”. It can release you from most debts,
provide relief and allow you to make a fresh
start. It currently lasts for three (3) years and
one (1) day, though there is again discussion
that it might be reduced to one (1) year.
To clarify, in Australia unlike say the USA
jurisdiction, bankruptcy is for individuals, not
corporate bodies such as companies, etc.
There are two (2) ways to become bankrupt,
the first is via the individual lodging their own
debtor’s petition to make themselves voluntarily
bankrupt or via a court order petitioned by one
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of your creditors who remains unpaid. This
article is mainly concerned with an individual
looking to enter voluntary bankruptcy.
Your trustee can either be the Official Trustee
via the AFSA or a registered trustee like us.
Generally, when an individual is considering
their financial position and options, we
arrange a conference (telephone, via teams
or in person) where we take the time to move
through the above three (3) critical areas so that
the individual can make an informed decision.

So, what are some of the benefits of
bankruptcy?
•

You won’t be hassled by creditors any
longer.

•

Bankruptcy clears most of your debts,
enabling a reduction of your outgoings
thus putting more of your income in your
pocket to meet your household expenses,
etc.

•

Bankruptcy won’t affect your pay, however
if you are a high-income earner you may
have to make some compulsory income
contribution payments to your trustee,
but you won’t have the outgoings you had
before bankruptcy.

•

No one, except your creditors usually
needs to know that you are bankrupt.

•

Many assets are not subject to your
bankruptcy (non-vesting assets), in that
they do not need to be sold. Examples
of these are normal household furniture,
tools of trade to a prescribed value,
a means of transport to a prescribed
value and superannuation you have in a
regulated fund.

Upon entering into voluntary bankruptcy, there
are obligations and actions which include, but
are not limited to:
•

You must provide details of your assets,
liabilities and income to your trustee.

•

Your trustee notifies your creditors in
the bankruptcy - this will prevent most
creditors contacting the individual further
about collection of liabilities (or debts).

•

Your trustee can sell certain assets, such
as real estate to help pay your creditors.

•

You may need to make compulsory
income contributions if your income
exceeds a set amount.

As outlined in our introduction, voluntary
bankruptcy allows a fresh start and draws a
line in the sand in situations that would without
the process of bankruptcy likely be or become
intractable.
When talking to financially and emotionally
distressed individuals it is very important to
have open dialog and work through each
individual’s situation, there is no one size fits
all discussion. It is very important that there
is disclosure of the individual’s full position
to properly assist both of them and the other
stakeholders to achieve the best position and
report the most likely outcome. It might be
assumed that the interests of the individual
and creditors are not the same and may be
in conflict. Whilst this is true in one sense, it is
also the case that when creditors see the real
position of the individual presented to them by
the trustee there is a greater chance that all
stakeholders can draw a line in the sand and
move forward. The adage you can’t get blood
out of a stone is easier for creditors to digest
if they can see a realistic presentation of the
individual’s financial position by an independent
and experienced registered trustee.
It is not uncommon for us to hear individuals
express the stress and negativity about
voluntary bankruptcy – but most of it arises
because it is often easier for a period of
time for the individual to avoid an informed
discussion about their financial position and
understand the myths and untruths that arise
either from their own predispositions or from
others who are not registered and experienced
professionals. Whilst this step is difficult and
understandably so, we find no matter how
difficult an individual’s circumstances might be,
the discussion with us can be of relief and assist
them to move forward with full knowledge of
how the process will affect them.
What will happen to the family home if I enter
into voluntary bankruptcy is also a stressful
question an individual is concerned with and
each situation should be considered on the

facts and not in generality. Upon bankruptcy,
any equity in the family home that belonged
to the individual entering bankruptcy vests (or
belongs to) in the registered trustee from the
time of entering into voluntary bankruptcy. The
loss or potential loss of the family home is very
stressful for both the bankrupt and any coowner. This is a sensitive issue for the family
and the bankrupt, however in most instances it
isn’t solved by a forced sale of the family home.
There are practical solutions that work for both
the bankrupt, his or her family and the creditors
of the bankrupt estate.
Satisfactorily dealing with a bankrupt’s share
in the family home is often negotiated to a
successful conclusion with the non-bankrupt
co-owner. When negotiating a position, it is
important to take into account the costs of
selling a property by force versus a negotiated
settlement with a non-bankrupt co-owner.
Any amount agreed upon needs to be clearly
articulated to the creditors of the estate, so
they understand the decision taken given the
circumstances is the best or near the best
achievable outcome. Once the reason for
accepting a particular price is transparent to
creditors, they are more likely to understand
how the trustee had reached such a decision.
In our experience it is often the case that
the family home is not lost by the family in a
voluntary bankruptcy of one of the co-owners.
Upon bankruptcy, it can no longer belong to
the bankrupt but can remain a family asset. On
occasions families may decide the preferred
option is to sell and start again, however
as each case is different, it is important to
seek advice from a registered trustee that
can properly advise you of what might be
achievable when balanced against the manner
in which assets like this need to be dealt with in
a bankruptcy scenario.

incurred that have been used to fund business
expenditure or because of unreported and
unpaid obligations the business has to the
Australian Taxation Office (ATO) for pay as you
go withholding tax deducted from employee
wages, goods and services tax and employee
superannuation guarantee payments.
In summary, personal financial distress is
a highly stressful and tense process to go
through. Often the stress is reduced once
the individual has an idea of the process and
how it might impact on them and their family.
It isn’t a magic panacea to solve all problems,
however it does lead to a forward direction on
what has often been seen by the individual
as an inescapable situation and it allows
individuals and usually those around them to
move forward in life. Eventually the bankruptcy
will be a distant memory in time and seen as
a solution to the issues the individual faced at
that time, hence why bankruptcy is just a word
as opposed to a sentence.
We have decades of experience as registered
trustees at Jones Partners and provide
advice to individuals that are in some level of
financial distress and are readily accessible at
our multiple locations and also via telephone
conference or video conference. We offer an
initial free meet to help you get access to the
right information.
Jones Partners Insolvency &
Restructuring
p | 02 9894 9966
e | bgleeson@jonespartners.net.au
e | mmarlow@jonespartners.net.au
b | www.brucegleeson.com.au
www.jonespartners.net.au

A frequent cause of bankruptcies we see occur
are due to the liquidation of businesses where
personal guarantees have been provided
by the individual/s where those liabilities
remain unpaid, personal credit card debts
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BUSINESS ADVICE

Paul Sweeney,
Managing Director,
Pretium Solutions

Why Tax Planning is Only
Part of the Solution for Your
Business
If you’re like most Australian business owners, your tax planning starts just before the end of the
financial year.
You probably contact your accountant at most
twice per year:

•
•

•

•

Once in the months leading up to the end
of financial year: to plan for last minute
taxation strategies to legitimately minimise
or defer how much tax is payable for the
financial year.
To sign off on completed financial
statements and tax returns: often more
than four months after the end of the year,
as a historical review of the 12 months that
ended a very long time ago!

Both discussions are necessary. But neither
indicate the real health of your business and
neither include well-considered, appropriate,
or smart strategies to help your business get
where it needs to be.
Does this sound familiar? Then keep on reading
to find out why a business health check can
supplement end-of-year tax planning by
answering the real questions that need to be
asked.
There are some fundamental questions that
your tax planning will not raise.
Some of them are uncomfortable for business
owners to address but, without asking them,
all you are doing is plugging holes; not really
planning for the sustainable growth in profit
and long term health of your business.

What does success mean for this
business? Have you defined it?
Have you taken the steps you need to get
there?

The journey starts with a single step. But even
before taking that step, you need to determine
where you are starting from and where you
want to finish up.
The problem with the end of financial year
statements that most business rely on is this:
they are normally limited to profit and loss,
balance sheet, and perhaps statement of
movement in cash flows – essentially detailing
what was recorded for the previous 12-month
period.
They represent the sum total at a particular
point in time – just a very brief snapshot of
the business. And this snapshot is often
distorted by income deferral and bringing
forward expenditure, such as superannuation
contributions, to achieve a desired tax position.
They ignore many indicators that reveal the true
performance of a business, including:
•

Trends over three or more financial periods

•

Comparison
forecasts

of

actual

outcomes

If you look at picture of a crowd and focus only
on one small section, you are likely to use this
focal point to describe what is going on in the
whole picture. But you are not describing the
full picture; it is a false impression when so
much of the story is missed.
Similarly, tax planning and end of year
statements can misrepresent how truly
successful a business is or isn’t. This
misleading diagnosis can lead to the wrong
course of action, simply addressing surface
issues, or, worse still, ignoring major red flags.
A full and complete business health check
should be the starting point if you want to
prepare for the future. This will help you
understand the position of the business
now, along with its strengths, weaknesses,
opportunities, and threats.
This then enables the appropriate action to be
planned to fix underlying problems and identify
easy opportunities for quick improvement.
It can also help with longer-term outcomes
in alignment with your goals and help you
get back on track with why you started the
business in the first place.

to

•

Benchmarks against industry figures

•

Non-financial indicators such as client
satisfaction and lead conversions.

Contact Pretium Solutions to arrange your
business health check.

Have you asked yourself these questions?
•
•
•
•
•

Where does the business need to be by
the end of 2022? 2023? 2026?
Is the business as successful as you’d
like?
If not, how far away from success or
maturity is the business?
Where on the roadmap to success is the
business now?
What should the business do next in order
to achieve success?
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You can’t tell the real state of your business
by end of financial year statements or basic
tax planning with your accountant. While
necessary, they do not provide the meaningful
information you need to make key strategic
business decisions for the future.
For this, your business needs a health check
that considers all the types of factors outlined
above.

Pretium Solutions
p | 02 9135 8450
www.pretiumsolutions.com.au

BiziNet
Web
Design

Modern Websites
Forms and Bookings Facilities
Landing Pages and Sales Funnels
Shopping Carts
Online Credit Card Payments
Organic Search Engine Optimisation (SEO)
Custom Features

www.bizinetmedia.com.au
bizinet@bizinetmedia.net.au
1300 889 132
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REAL ESTATE

Paul McKenzie,
CEO, ABS Conveyancing

Property Insurance –
Are You Adequately
Protected?
Property is a big investment class in Australia, and yet some property owners and investors neglect
the necessity of building insurance, including adequate coverage. Strata schemes, by law, require
insurance, with an insurance valuation assessment by a professional property valuer every five years
or so to make sure they are adequately covered.
When it comes to freehold property, whether
it’s a residential house, commercial office
property, industrial warehouse or retail shop,
some owners/investors make sure they are
adequately covered, while some don’t. The ones
who don’t, do not realise the consequences
until something happens. In Australia, in recent
years, we have seen bushfire damage, storm
damage and, more recently, flood damage.
Are you adequately covered by your property
insurance?
First of all, read the fine print in your insurance
policy to see if you are covered for things
like bushfire, storm or flood damage. Some
insurance policies do, some don’t. It’s better to
be safe than sorry.
Secondly, the insurance assessment on
your property may not adequately cover you
in property reinstatement, as the property
reinstatement in building costings are too low.
For example, if your property’s home/
building and improvements are worth about
$300,000.00 to rebuild and your property
reinstatement assessment is only $200,000.00,
then you have a $100,000.00 shortfall to cover
with your own money or may be forced to take
out a loan to cover the shortfall.
It’s important when taking out property
insurance to make sure it covers things such
as bushfire, storm or flood damage. In addition,
it’s important to make sure the property
insurance assessment is adequately covered
for reinstatement. If in doubt on the property
reinstatement costings, then it’s best to get a
valuation report for insurance purposes from a
property valuer.
Fire levies to cover the state’s fire services are
still being discussed and under consideration
by the New South Wales Government.
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Currently, the fire levies are charges with
insurance policies. The trouble with this system
is that some property owners/investors have
insurance, while others don’t. When Mike
Baird was Premier, the Insurance Council
lobbied the state government for an alternative
system to make sure everyone pays and is
covered. There was a proposal, which was
unsuccessful, to raise fire levies with the council
rates based on a percentage of land value,
similar to the council rates system. There was
a big outcry from property owners, especially
commercial property owners and investors,
who saw this as another tax on property
levied at them. Areas with high property
values would pay more, although fire services
have similar costs, regardless of the location.
The state government is still considering
alterative options for a fire levies system that
is fair. The best solution is to make insurance
compulsory.

Legal conveyancing services for Vendors/
Sellers, Buyers, Family Transfers, Commercial/
Retail Leasing, etc.
ABS Conveyancing
p | 1300 037 057
e | paul@absgroup.net.au
www.absgroup.net.au

Get serious about
your Water Sports
Accessories...
www.watersportsaccessories.com.au
WaterSportsAccessories

Wetsuits
SUP & Surfboard Rail Tapes
Water Shoes/Booties
Ocean Paddle Grips
Surfboard Permanent Wax
iNFLATABLE SUPer Fix
Paddle Blade Guard/Protector
Stand Up Paddle Boards (SUPs)
Surfboards (Short, Long, Fishes, Funboards)
and More...

BiziNetTM Magazine

#108

23

FEATURE

Peter May,
Executive Officer,
CBD Sydney Chamber of Commerce

A Powerful Partnership
to Help Power Up Your 2021
Training Plans
The CBD Sydney Chamber is fortunate to have BSI Learning as a Sponsor Member. We believe that
training teams and managers of the future is of critical importance. But to get there, people need
access to expert training. And as business owners and managers, I’m sure you’d agree that your efforts
to upskill, motivate and ultimately retain the best talent provides your business with a far better chance
of continued success.
Having the right training partner is critical.
Through our relationship with BSI Learning,
Chamber Members get access to nationallyrecognised training that is subsidised –
courtesy of BSI Learning’s panel arrangement
with the NSW Department of Education and
their Smart & Skilled programme.
I sat down with Kala Philip, Chief Operating
Officer at BSI Learning to discuss their
experiences training some of our Chamber
members.
Q: Kala can you talk about BSI Learning for
those not be familiar?
Sure. We are a learning and development
company that offer corporate professional
development, over 40 accredited qualifications
and eLearning programs with over 25 years’
experience. Our mission is about building
capabilities, sharing opportunities and igniting
potential in people. Our trainers and teams
that manage our programs are committed to
adult education and work with a diverse range
of participants from executives to inmates,
delivering leadership, management, business,
hospitality and language/literacy programs.
Q: What was the catalyst to create this
relationship with the CBD Sydney Chamber?
One of our CSR projects is helping small
business owners and helping women in
business and leadership roles. When we spoke
for the first time, it was clear that through the
Chamber we could help in the upskilling and
professional development of members and
give them access to Diploma or Advanced
Diploma Courses. It was a great and unique
way to support Member businesses.
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Kala Philip – COO & Director, BSI Learning

Q: What type of feedback have Chamber
Members provided who completed their
training?
Feedback to both the Diploma in Business and
the Diploma in Leadership (specially developed
for CBD Women in Business Members) talks
to the great experiences of learning in small
groups and building relationships that extend
beyond the classroom. Both programs consist
of both face-to-face and e-learning modules
over 9 months, so there’s a bit of commitment
at stake. Following completion of their training
(with nationally accredited qualifications inhand), many start to think about their next
training experience.
Q: Tell us about the Emerging Managers
Program 4-week short course

The NSW Government is investing in
education through the Skilling for Recovery
Initiative and we have been involved in
identifying short skillsets – one of them being
skills for new managers. We know that not
all team members are ready for a business/
management qualification, but would still
benefit from training. This new program is
presented by industry experts and is ideal for
people who want to learn about leadership,
effective communication, workplace culture
and team building. Again, this is something we
are offering to your Chamber Members as a
fully subsidised opportunity right now.
Interested in powering up your training plans?
You can talk directly with BSI Learning at info@
bsilearning.com.au. But you must tell them
you are a Member or will soon be joining the
Chamber.

FEATURE

Chamber Membership Counts. Become
A Member
The CBD Sydney Chamber connects, engages
and supports businesses and people in
business to achieve the best possible outcome
– whatever the business conditions.
The Chamber provides access to clear
information, business support services, training
and upskilling opportunities for business owners
and their teams, the roundtable specialist series
and the Women in Business Network, the
Chamber can be a valuable support in moving
through the current economic challenges.

Contact Peter May - Executive Officer CBD
Sydney Chamber on 02 9350 8103 or
0437 872 052.
cbdsydneychamber.com.au/why-join
Linkedin.com/company/cbdsydneychamber
Facebook.com/cbdsydneychamber
Instagram @cbdsydneychamber

That’s why Membership Counts.

ENQUIRYBOT
Convert your website visitors
into customers with an
-Automated
-Smart
-Always On (24/7)

the bot with a difference
Request your free demo:

dovetailgroup.com.au/eb

Enquiries & Revenue
generation tool
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Grace Wong,
Connect Mobile Apps

Mobile App vs Mobile
Website: Which One's
Better?
If your business isn't optimised for mobile, you're losing customers. It's as simple as that. But let's
breakdown and compare mobile apps vs mobile websites.
If you’re not embracing mobile
technology, you’re not in it to win it
Before we get stuck into it, let’s get one thing
perfectly clear. Mobile technology is here to
stay, and there’s no avoiding it. Whether it’s
a mobile-optimised website or a mobile app,
your business needs to be on mobile, full stop.
Why? Mobile devices are responsible for
approximately half of the total web traffic
worldwide. In the first quarter of 2020, mobile
devices generated 51.92% of global website
traffic and it’s climbing. Think about it, almost
every Jane Doe and John Smith owns a mobile
phone – even your mum, with her questionable
tech know-how, has figured out how to share
her favourite dog videos on Facebook while
keeping tabs on you.
From online shopping to everyday banking,
people aren’t just relying on their mobiles to
stay social. 50% of mobile web searches
result in a transaction, and another 67% of
consumers reported that having access to a
mobile app will make them more likely to buy a
product or use a service.
It’s simple. If you’re a small or medium business
that isn’t on mobile, you’re losing customers
and potential revenue. The horror.
Let’s look at the main differences
between a mobile app and a mobile
website
For businesses without an exhaustive
marketing budget, a mobile-friendly website
should always be the first consideration in
your digital marketing strategy. This is the
bare minimum requirement that will help
you establish a mobile presence in today’s
increasingly competitive digital age.
However, while there are certainly similarities
between a mobile website and a mobile app,
it’s important to remember they’re not the
same, nor are they interchangeable.
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Unlike a mobile website, a mobile app:
•
•
•
•

Must be downloaded and installed on to a
mobile device
Usually has features and content that can
be accessed without a Wi-Fi connection
Can interact and integrate with a mobile
device’s features, such as the camera,
contact list, calendar, email, etc.
Allows virtually on-demand communication
between the business and the user

Here’s why a mobile app is worth your
investment
Complementing your mobile website and
enhancing your customers’ overall user
experience, a mobile app is akin to having a
talented back-up singer who’ll inevitably steal
the show (in a good way).
Intuitive to their saved preferences and known
behaviours, a mobile app offers a simpler,
more efficient interface for your customers to
accomplish certain tasks. Just one tap away,
an app can facilitate your customers’ bookings,
offer live support, trigger instant notifications
for sales events and more.

A direct connection between you and your
customers, a customised mobile app works
to further reinforce your brand, keeping your
business front of mind. Plus, let’s face it, apps
are cool and will help you stand out from the
competition. What more could a business ask
for?
If you’re ready for your business to elevate and
cut through the noise, sans distractions of the
world wide web, it’s time to consider investing
in mobile app development. And we’ll step you
through entire process, ensuring that your app
meets your requirements, and exceeds your
expectations.
Get in touch with Connect Mobile Apps to
harness the power of mobile today.
Connect Mobile Apps
p | 1300 718 839
e | connect@connectmobileapps.com.au
www.connectmobileapps.com.au

Social Media Marketing
Social Media Marketing on a Budget

Social Media Campaign Management from $280+GST per week
We made it work for us – we can do it for you…

Our Social
Media
Marketing
Options

Option

Fast Response – Facebook Ad Management

Option

Long Term Strategy – Grow Your Network,
Become an influencer and Sell More…

1
2

www.bizinetmedia.com.au
social@bizinetmedia.com.au
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Daniel Moisyeyev, B.IT
BiziNetTM Media

Internet of Things
(IoT)
You may have overheard conversations that mention the “Internet of Things” (IoT) – a relatively new
term that is being thrown around more and more often. While the concept itself isn’t entirely new like
some other recent developments in IT (e.g. cryptocurrencies and blockchain), the time has come to
have a serious discussion on this development and how it will soon irreversibly entangle itself into our
lives. This one isn’t just another buzzword that will fade out of fashion.
What is it?
The most straightforward way to describe
what IoT stands for is to have look at existing
definitions:
“The Internet of things (IoT) describes the
network of physical objects—a.k.a. "things"—
that are embedded with sensors, software,
and other technologies for the purpose of
connecting and exchanging data with other
devices and systems over the Internet.” Wikipedia
The simple answer is that IoT describes a world
where devices that are connected to a network
and have the (theoretical) ability to speak to
each other and other systems.
Looks like a simple enough concept. The idea
of connecting devices (other than computers)
to the Internet for various purposes isn’t new
by any means. Indeed, the first appliance to
be connected to the Internet is a University
Coca-Cola vending machine - way back in
1982[1]. At the time, this would have been a
very novel experiment and a ground-breaking
development – the particular vending machine
was able to report on stocked inventory without
human intervention.
These early experiments had limited real-life
applications at the time; however, they paved
the way to kicking off the interconnected world.
Has progress been so slow?
A lot of time has passed between 1982 and
2021 and many new developments happened
during that period. As of today, we think nothing
of a connected industrial device that feeds
data into a system for reporting and analysis
purposes – but we still have not yet reached
that critical point where connected appliances
are ubiquitous and our toasters estimate
and report on our daily bread consumption
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(without our knowledge or consent, ofcourse).
Connected household appliances are a
relatively new development and have not
yet become completely intertwined into our
daily life; with the exception of a minority that
decided to keep ahead of the curve and went
out of their way to automate their homes with
new technology.
Where are the barriers?
As it stands today, the progress of IoT is pretty
much only constrained by network bandwidth
limitations, as well as some fringe technical
issues that will be resolved in the future. Indeed,
the reason why IoT is quickly becoming a reality
is due to the major breakthroughs in both wired
and wireless data transfer capabilities.
One can see big jumps in our “overall level
of connectedness” by tracking leaps in
technological progress such as the transition
from dial up connections to broadband, and
the increase in data transfer rates of mobile
networks. The roll out of NBN, unlimited data
and 5G are all steps that take us closer to IoT.
Wi-Fi
Wi-Fi may be a convenient development that
allows us to have homes devoid of cable
clutter, but when it comes to IoT, it’s just a
stepping stone. You can already see Wi-Fi
capabilities integrated into home appliances –
robotic vacuum cleaners, smart refrigerators,
smart plugs to control devices, etc. These
are baby steps, but they demonstrate how
easily wireless connectivity is integrated into
household appliances.
A key takeaway is that appliances hooked
up to local Wi-Fi networks are still technically
isolated from the rest of the world. They are
not exposed to the outside world per se – this
will change in the future with implementation of
new technologies and standards.

The next “G” - 5G
“5G is the foundation for realizing the full
potential of IoT. While 5G is set for commercial
availability sometime around 2020, the industry
is already working to develop new global
standards and pre 5G products to benefit
industries everywhere.” - Ericsson website[2]
The jump to 5G is a critical development. Why
else would governments around the world
be so protective as to which entities they let
develop and supply this technology?
Mobile networks have been jumping to the next
“G” for some time - 2G, 3G, 4G. The transition
to 5G is a bit more important – this technology
will offer bandwidth and performance of such
capacity, that the limitation to connecting
every device you may have to the Internet is
effectively gone. Sure, a GPS tracker to keep
tabs on employees worked just fine on a 2G
network – but the performance limitations
were such that it wasn’t enough to warrant
connecting more sophisticated devices that
require higher bandwidth.
This is how far the technology has come:
* With General Packet Radio Service (GPRS),
2G offers a theoretical maximum transfer
speed of 40 kbit/s.[3]
* 5G speeds will range from ~50 Mbit/s to over
a gigabit/s.[4] There are already developments
in place to allow significantly higher speeds.
The fact of the matter is that 5G is expected
to be faster than NBN. This new technology
will revolutionise the Internet once again and
will allow for the connectivity of an enormous
amount of devices to the World Wide Web.
Think of things in the future such as connected
cars – this capability will arrive sooner than
later, due to development of electric vehicles
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and self-driving capabilities.
And for those paranoid about the health effects
of 5G and electromagnetic waves? There is
plenty of official scientific data on this matter.
I recommend a quick read of the statement
available here: https://www.health.gov.au/
news/safety-of-5g-technology
(Professor
Brendan Murphy, Australia’s Chief Medical
Officer), and this page at the International
Telecommunication Union (ITU): https://
www.itu.int/en/mediacentre/backgrounders/
Pages/5G-EMF-health.aspx
IPv6
You may have not heard the term “IPv6” before.
It stands for Internet Protocol version 6.
This is a new communications protocol for the
Internet that has been ratified as an Internet
Standard in 2017[5]. This protocol will eventually
be implemented in full and it is of critical
importance to the progress of IoT.
Without getting too far into particular details,
the key factor with this protocol is that it’s a fairly
major change from the way the Internet works
at the moment – at least on the technical level.
The current protocol that makes the Internet
function is called IPv4 – it is also the original
protocol deployed in 1982. That’s right – our
Internet is still working on completely out-ofdate principles developed in early 80s. We may
have moved into the world of being constantly
connected to friends over social media and
rely on our remote-controlled Wi-Fi-connected
robotic vacuum cleaners, but in the end all we
have effectively done is piled a bunch of new
ideas on top of obsolete standards that simply
can’t keep up.
And how, would you say, the current Internet
standards are not keeping up? Everything
appears to be working fine? Not quite – the
Internet is a bit of a patched-up mess at this
point. One of the major limitations of the
current IPv4 standard is the number of unique
IP addresses on offer – around 4 billion to be
precise. This means that there are only so many
devices you can actually connect directly to the
Internet. The Internet, as it stands, is literally
bursting at its seams – this issue is called “IPv4
address exhaustion” and it’s a big roadblock to
further progress.
This dilemma would have been catastrophic
was it not for proliferation of routers and
a technique known as Network Address
Translation (NAT). Your typical “Wi-Fi Router”
that serves as your gateway to the Internet at
your house or office is actually an ingenious

device that allows multiple devices to connect
without pinching valuable IP addresses for
themselves. Were it not for this technology, you
wouldn’t be able to have a “Smart TV” in every
bedroom.
This problem needs to be resolved one way or
another.
The deployment of IPv6 effectively solves this
issue. This new protocol removes the address
limitation by allowing for a (virtually) unlimited
amount of IP addresses. It also removes the
need for the NAT barrier and restores endto-end network connectivity. Devices now
have the ability to talk to each other and have
inbound services without limitations.
What this means is that IoT becomes truly
possible with IPv6, unlike with IPv4. Once
the transition happens, your robotic vacuum
cleaner will, in theory, be able to start
communicating with your neighbours fridge
(!). This isn’t a joke by any means – it will be
reality...
While the transition to IPv6 isn’t something
that is often talked about outside technical
circles, it is critical development. Unfortunately,
it is not possible to simply changeover to this
new protocol, as there is too much tied up and
dependent on the current architecture. When it
comes to the original IPv4 standard, we have
a good example of being asleep at the wheel
and not taking collective steps to address
the problem at an earlier stage – it was quite
evident that Internet was rapidly growing and
something had to be done quick to fix the IPv4
address exhaustion issue before it became a
real problem. Because of this lack of action,
the changeover will now take a long time and
we will be missing out on functionality that we
could be enjoying right now.
Security
With so many devices connected directly to the
Internet, security is bound to be a concern.
The current setup with NAT is convenient in that
it allows vulnerable devices and appliances to
be hidden away from the outside world. An
assumed feature of consumer-grade routers
and NAT is that outside intruders cannot
connect to your devices directly without explicit
exceptions – hence your home network is more
or less safe.

security is maintained.
Given that security is now a priority, you can
be assured that new developments will be in
place to ensure that such devices are unlikely
to be compromised. For example, the new
IPv6 mandates security features to be included
in the protocol itself – while IPv4 does not
have such a requirement. IPv4 was developed
prior to security being a concern – this
protocol allows for completely unsecured and
unencrypted connections, where data can be
easily intercepted. While an additional security
in the Transport layer is possible for unsecured
IPv4 connections, such as the ubiquitous SSL/
TLS concepts that offer encryption (will sound
familiar if you have dealt with purchasing
“SSL certificates” for your company website),
the protocol itself still allows for unsecured
connections. This issue will be addressed with
IPv6.
Having said that, billions on random devices
connected to the Internet will still be a security
issue in one form or another. The security
policies surrounding devices with video and
audio capabilities installed in your home will
no doubt be of critical significance. You can
be assured that it will still be up to you, in the
future, to research as to what data is gathered
by your new appliance and what this appliance
can do with the data with or without your
permission.
[1] https://en.wikipedia.org/wiki/Internet_of_things
[2] https://www.ericsson.com/en/about-us/company-facts/
ericsson-worldwide/india/authored-articles/5g-and-iotushering-in-a-new-era
[3] https://en.wikipedia.org/wiki/2G
[4] https://en.wikipedia.org/wiki/5G
[5] https://en.wikipedia.org/wiki/IPv6

If you are interested to discuss how to make
your business work online, please get in
touch with us. We have plenty of experience
running a variety of online projects and have
the necessary technical expertise to build a
custom digital solution for your business.

BiziNetTM Media
p | 1300 889 132
e | daniel.moisyeyev@bizinetmedia.net.au
www.bizinetmedia.com.au

However, the eventual goal with IPv6 is to get
rid of NAT and expose devices to the world
wide web to allow for end-to-end connectivity.
This will require a different approach to ensure
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PRODUCT PROFILE

SPIN360-3D
Spin360-3D is an Australian company committed to providing ‘interactive business solutions’ to B2B
and B2C.
During the Covid-19 shutdown, more
companies have embraced our services in
turning around their struggling ‘bricks and
mortar’ businesses into thriving fully immersive
3D virtual online shopping experiences.
Consumer confidence is at an all-time high
with people shopping online, and we are
very fortunate to be in this space doing what
we love. We are excited to release our latest
business solution that we believe will make
doing business a whole lot more effective and
safer – SmartBizCardz.
SmartBizCardz
With almost all businesses going digital these
days (websites, email, social media, etc.)
ironically, many of them continue to hand out
their business information on a piece of paper/
cardboard. With the cutting-edge technology
now available to us, it is only natural that the
printed business card evolves and enters the
digital space as well. Similar to how the ‘music’
industry was disrupted with records, cassettes,
and CDs morphing into the digital era of mp3s
and online streaming channels, we are seeing
the same shift within the printing industry.
Digital Business Cards is destined to
revolutionise the way businesses share their
contact information, and SmartBizCardz has
taken this technology and created an effective
and user-friendly tool, helping our customers
gain the edge over their competition.
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Sharing business details is as simple as
scanning a QR code or sharing via text, email,
or social media. The recipient simply opens
the link and saves the details directly to their
mobile phone’s home screen and 'contacts list!

Spin360-3D can help transition your business
into the digital space and we pride ourselves on
our level of personal service and dedication to
finding the perfect solution for all your business
needs.
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BUSINESS COMMUNITY

Introducing New Business
Alliance NSW Members
brandU

brandU Legal
brandU Legal is a full service intellectual property law firm specialising in Australian and international
trade mark law and procedure. Our lawyers and trade mark attorneys have over 30 years' experience
in intellectual property and trade mark law.
brandU Legal manages trade mark portfolios in over 90 countries with an international network of
experiences IP and trade mark professionals across the globe. We work closely with our client from
the early stages of brand development to ensure that their brands are viable, available and protected.

Intellectual Property Lawyers

Absolute
Clarity

Absolute Clarity Communications
At Absolute Clarity we believe that all of us have great reservoirs of untapped potential.
This Potential is uncovered by learning how to access your true inner strength, capacity & focus, not by
working harder or longer. It can also allow you to impact your world positively, using your self-belief to
help shift situations for greater outcomes. From that place you can build a level of internal confidence
that allows you to operate ‘Fearlessly’ – with purpose and clarity. You can dream bigger, and achieve
greater results.

®

Momento Hospitality - Venue Partner
"Momento Hospitality Group is a premier hospitality provider in the Sydney Hills District and Northwest.
Venues expand across the Castle Hill, Bella Vista, Rouse Hill, Macquarie Park region."

Your flyer mailed out with BiziNet
From $250+gst per zone
Delivered to a hand-picked database
of Sydney business decision-makers
and C-level executives

1300 889 132

pinkenvelope.com.au

engage@pinkenvelope.com.au
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BiziNetwork
ACCOUNTING

CHARITY

Bright Accounting and Taxation
02 7200 2547
Suite 6/208, Level 2, Library Building
29 Main St, Rouse Hill NSW 2155
www.brighttax.com.au

Insolvency & Restructuring
Chartered Accountants

Arthritis NSW
1800 011 041
1/15/32 Delhi Rd
North Ryde NSW 2113
www.arthritisnsw.org.au

Pretium Solutions
02 9135 8450
Suite 113, 4 Columbia Court
Baulkham Hills NSW 2153
www.pretiumsolutions.com.au

COMMUNITY SERVICES
Community Resource Network
02 9832 4762
58 Armitage Dr
Glendenning NSW 2761
www.crn.org.au

BUSINESS SUPPORT

CONVEYANCING

IT
Smoothstream Business
Intelligence
02 9871 4484
www.smoothstream.com.au
INFLATABLES

ENERGY AND SCIENCE

Absolute Clarity Communications
0408 277 773
2/60 Adelaide Street
West Ryde NSW 2114

Carbon Reduction Institute
1300 708 401
Unit 33-34, 20-28 Maddox Street
Alexandria NSW 2015
www.noco2.com.au

www.absoluteclarity.com.au

CBD Sydney Chamber
02 9350 8103
Level 23, 45 Clarence Street
Sydney NSW 2000

FLYER DISTRIBUTION
Flyer Delivery Guys
1300 889 132
Flyer Distribution in Norest,
Macquarie Park, Sydney CBD
www.flyerdeliveryguys.net.au

www.cbdsydneychamber.com.au

Coraggio Pty Ltd
1300 899 006
Level 1, 24 Young Street
Neutral Bay NSW 2089

GOLF CLUBS

www.coraggio.com.au

North Ryde Golf Club
02 9888 5518
137-207 Twin Rd
North Ryde NSW 2113
www.northrydegolfclub.com.au
HR
PK People Solutions
0421 404 365
PK People Solutions tailors its
tools and methodology to help your
business
www.pkpeoplesolutions.com.au

1300 889 132
BusinessAllianceNSW.com.au

HOSPITALITY

CAFES

Momento Hospitality
02 8884 2888
Unit 1, Building A/38 Brookhollow Ave
Baulkham Hills NSW 2153
momentohospitality.com.au

Mybella
1300 177 711
Level 1/7-9 Irvine Pl,
Bella Vista NSW 2153
mybella.com.au

BiziNetTM Magazine

Jones Partners Insolvency &
Restructuring - 02 9894 9966
Level 13, 189 Kent Street
Sydney NSW 2000
www.jonespartners.net.au

ABS Conveyancing
1300 037 057
Level 8/65 York St
Sydney NSW 2000
www.absgroup.net.au

The Hills Shire Council
02 9843 0324
Administration Centre, 3 Columbia
Court Baulkham Hills NSW 2153
www.thehills.nsw.gov.au
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LAW
JCL Legal
02 8215 1588
Level 8 65 York Street
Sydney NSW 2000
www.jcllegal.com.au
brandU Legal
02 9499 9229
Level 1/64 Talavera Rd
Macquarie Park NSW 2113
www.brandulegal.com.au
MOBILE APPS
Connect Mobile Apps
1300 718 839
We create smart, innovative and highly
effective apps
connectmobileapps.com.au
OFFICE FITOUTS
Blits Projects
0412 179 342
We specialise in Commercial Office
Fitouts & Refurbishments
www.blitsprojects.com.au

BiziNetwork
PETS

PRINTING

WAREHOUSING
Promtel
02 9933 8888
Unit 2, 42 Carrington Rd
Castle Hill NSW 2154
www.promtel.com.au

Kellyville Pets
02 9629 3282
1-15 Millcroft Way
Beaumont Hills NSW 2155
www.kellyvillepets.com.au
PRINTING EQUIPMENT

ORDER ONLINE

WEB DESIGN

& GET INDUSTRY

BiziNet Pty Ltd
1300 889 132
Web Design, Development & SEO
e-Commerce, Shopping Carts
www.bizinetmedia.com.au

Mitronics Corporation
02 8878 1000
Printers - Copiers – Supplies
www.mitronics.com.au

PRICES

TELECOMMUNICATION
Australian Phone Company
1800 APHONE or
+61 3 9999 8289
support@australianphone.com.au
www.australianphone.com.au

List Your
Business in

TRANSPORT
Stryder Inc
02 9816 5000
6 Victoria Rd
Henley NSW
www.stryder.org.au

BiziNet Magazine
1300 889 132
bizinet.net.au/list-your-business

BIZINETPRINTING.COM.AU

20

%

16

$

50

DISCOUNT 3
OR MORE
ITEMS

5 MENS
BUSINESS SHIRTS
SPECIAL

Pre Paid Special coupon must be presented
to receive the special T/C apply. Expires 31/07/21

Pre Paid Special coupon must be presented
to receive the special T/C apply. Expires 31/07/21

GROVE SQUARE
SHOPPING CENTRE

BELLA VISTA

02 8824 8385
B44/24-32 Lexington Dr
Bella Vista NSW
Monday - Friday 8am-4pm

WE DO SAME DAY DRYCLEANING UP TO 12 PM T/C APPLY

E Q | www.lindusdrycleaners.com.au

02 9639 1553
Shop 39/ 373- 383 Windsor Rd
Baulkham Hills NSW
Monday - Friday 8am - 5pm
Saturday 8am - 2pm
Sunday 10am - 2pm
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Your flyers delivered directly to businesses
in Norwest Business Park, Macquarie
Business Park + Lane Cove West

Norwest Business Park
Macquarie Business Park
Lane Cove West
Sydney CBD
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